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Section I 
INTRODUCTION 
Conklin Shows is investigating the development o f a major theme 
amusement park in Ontario, Canada. Four tentative sites are currently 
being c onsidered- - near Brantford, Galt, Milton, and the new Toronto Zoo. 
The presently envision e d c oncept of the park is generally s imilar in type 
and scope of development to the Six Flags parks and Cedar Point--that is, 
a family-oriented attraction featuring permanent rides and other enter-
tainment facilities built around a unifying theme of the history, culture, 
and love of Ontario province. 
Prior to making definitive commitments involv ing site a c quisition , 
finan c ing, and design , management rec ognizes that profe s s ional study of 
the project's e c onomi c feasibility is needed, and that th e ultimate success 
of th e park necessitates optimum site location, realistic attendance pro-
j e ction, and proper facility sizing. Cons e quently, Economics Research 
Associates was retained to undertake this study. 
Following this introduction , Section II set" forth the Summary and 
Conclusions. Section III analyzes the re s ident market, while the tourist 
mark e t i s discussed i n Section IV. Market area attractions are analyzed 
in S e ction V. and the experience at other major theme parks in North 
America is reviewed in Section VI. Section VII delineates th e attendance 
potential at the recomme nded site, while S ec tion VIII outline s fa c ilities 
requirements and Section IX sets forth the financial analysis. 
This study was conducted under the administrative supervision of 
Harrison A. Price , President of Econom.ics Research Assoc iates. 
James H. McCarthy, V ice President-Recre ation, served as project 
manager, and James R. Thomson, Senior Associate, was project leader 
and conducted the basic research study. 
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Section II 
SUMMARY AND CONCLUSIONS 
The following points summarize the major conclusions of the 
study. The supporting documentation and analysis used in developing the 
c onclusions are covered in considerable detail in subsequent sections of 
the repo rt. 
SITE LOCATION 
The fOllr sites under considerat.ion are located in Figure I which 
shows highway access to the subject sites from metropolitan Toronto and 
other population centers of southern Ontario. 
The recommended location for development is the site near Milton. 
Thi s site was chosen because of its location near the dominant population 
base of Toronto and York County. its location to the west of Toronto (with 
western counties having a larger population base and better accessibility 
to the U. S. tourist market than counties to the north or east), and its 
location along a major freeway (the critical factor in providing convenient 
accessibility and significantly improved capture of drive-by traffic). 
The site ncar the new Toronto Zoo does have the advantage of 
accessibility to the York County population base. However. it lies to the 
east rather than the west of central Toronto, and noes not have the imme-
diate freeway access that the Milton site c ould supply. The sites near 
Galt and Brantford lie at a considerably greater distance from Toronto 
and suffer from inferior highway access. 
MARKET 
The effective resident and tourist market for the Milton site will 
total approximately II. 5 million persons by the projected opening date of 
1975. This will include the Ontario province resident market of 8.3 
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million persons and the Canadian and U. S. tourist markets of 3.2 million 
persons. By 1984, the effective market is projected to total almost 14.7 
million persons. Compared to the markets available to other major theme 
park attractions , the market available to support the proposed proje ct is 
quite attractive. 
COMPETITION 
Althou gh Toronto i s the cultura l and finan c ial c enter of English-
speaking Canada, there are at this time no major theme parks in the area 
with which the proposed project wou ld have to compete. The Canadian 
National Exhibition draws a high total attendance, but operates only for a 
two- or three - week season. The newly opened Ontario Place has concen-
trated on more passive types of recreation. The recently opened African 
Lion Safari suffers from poor location and inadequate highway access. 
Other attrac tions in the Torento area operate on a much more limited 
scope of appeal or level of investment. 
ATTENDANCE 
Based on conservatively estimate d market pen e trati o ns (co mpared 
with those currently experienced at other major attractions which present 
a comparable scope of activities and repres e nt similar levels of inve s t-
ment and length of operating season), the proposed attraction is projected 
to draw a paid att e ndance of 1,156, 000 during its first year of operation. 
This attendance is projected to increase to 2 , 144, 000 by 1984, g iven a 
capital reinvestment program adequate to ensure e nough new capacity to 
accommodate projected attendance growth. Table 1 s u mmarizes proje cted 
attendance and k e y financial plannin g factors at the subject park for the 
opening year of 1975 and for the tenth year of operati o n in 1984. 
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Table I 
SUMMARY OF PROJECTED ATTENDANCE 
AND KEY FINANCIAL PLANNING PARAMETERS 
AT SUBJECT PARK 
19 75-1 98 4 
1975 
Total Attendance 1,1 56,000 
Hourly Ride Capacity 21 ,40 0 
Total Land Requirements (acres) 45 
Per Capita Revenues $7.5 6 
Operating Profit Before Ta xes 
or Depreciation $ 3, 93 1,000 
Total Investment $21,400,OOC 
Source : E conomics Research Associates. 
5 
198 4 
2, 144, 000 
35,100 
85 
$ 9 .52 
$10,205,000 
$35,100,000 
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VISITATION PATTERNS 
Analysis of recreational activity patterns in the Toronto area, 
coupled with the operating experience of other major theme parks, in(li-
cates that July and August will together record approximately 50 percent 
of total seasonal attendance. Weekend days are projected to account for 
approximately 25 percent of the week's attendance, or about 2,5 times the 
number of visitors expected on an. average weekday. Attendance is ex-
pected to peak between 2:00 p, m, and 3 :00 p, m., at which time some 75 
percent of the total day's visitors will be in the park. The initial design-
day crowd--an average weekend day during August--is projected to total 
16,800 persons, resulting in a peak in-grounds crowd of 12,600 persons. 
CAPACITY REQUIREMENTS 
Based upon the projected arrival-departure patterns, the design-
day crowd, and peak in-grounds crowd, it is recommended that the park 
initially be designed to have an hourly ride capacity of 21,400. This capa-
city should be increased to 35,100 by 1984 to accommodate the projected 
attendance at that time. Land requirements , which initially total approxi-
mately 45 acres, are projected to reach 85 acres by 1984. 
VISITOR SPENDING 
Visitors are projected to spend an average of $7.56 per capita at 
the park in the first year of operation. Of this total, admissions will 
account for an estimated $4.96. This assumes an initial gate charge of 
$5.50 for adults and $4.50 for children (a 2:1 ratio of adults to children) 
and some discounting of tickets for group sales. Food expenditures are 
initially projected at $1. 25 per capita, with expenditures on various types 
of merchandise apprmomating $1. 00 per visitor. The remaining $0.35 
will be spent for parking, rentals, and miscellaneous expenditures. 
By 1984, total per capita visitor expenditures a re conservatively 
estimated to reach $9.52. 
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OPERATING INCOME 
The proposed theme park is projected to realize a first year oper-
ating profit before taxes or depreciation of $3.931. 000. This amount is 
expected to increase to $10.205.000 by 1984. 
PROJECT DEVELOPMENT COSTS 
The cost of developing the theme park is estimated at $21.4 mil-
lion. This an10unt includes funds for si te ploeparation an d c onstruction of 
nonattraction structures. which taken together are budgeted at $6.54 mil-
lion. Purchas e costs of rides and attractions plus installation are esti-
mated at $10.7 million. or $500 per unit of hourly ride capacity ($500 x 
21.400). Design, engineering, and contingency costs are projected at 
$2.76 million, with the remaining $1. 4 million bUdgeted for preopening 
expenses. 
FINANCIAL PERFORMANCE 
The proj e ct's pro forma financial analysis indicates a discounted 
rate of return on a c ash flow basis of 34.3 percent before taxes and 23.2 
percent after taxes. This assumes a hYflOthetical sale after the tenth 
year of operation in 1984, with the sale pri c e equal to (, . 6 7 times the 
operating profit in 19 8 4 (equivalent to capitalizing the operating profit 
at 15 per c ent). 
The cash flow analysis also assumes that the initial fa ci litie s 
inve s tment of $20 million will require an equity investment of $10 million 
and a 15-year loan at 8.5 percent interest for the remaining $10 million. 
(The $1. 4 million in preopening expenses is in addition to the $20 milli o n 
for facilities investment. resulting in a total initial investment of $21. 4 
million. ) 
Allowing for the reinvestment of part of the cash flow for new 
attractions, cumulative total investment through 19 84 will tot a l $34. I 
million. Based upon the financial terms outlined above, the cumulative 
net c ash flow will turn positive in 1982, the eighth year of operation. 
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Section III 
RESIDENT MARKET 
Attendance at the proposed park is a funcl ior. of several factors 
including the size, economic well-being, and gco:;=-aphic distrinution of 
the avai lable re sident market; the number of tourists to th e are a; and the 
scope and quality of the att ract ion it self. These' factors a re inten'elated 
to the extent that a large , affluent market can support a larger and mo re 
varied attraction which, in turn, can achieve a higher penetration of the 
available market. Thus . the size o f t he availahle' ma rket is a key to th e 
potential success o f afl Y recreational devcloprncnt. In this se c tion, char-
acteristics of the resid en t market are analyzed, while the tourist m arke t 
is analyzed in the following sec tion. 
The resid ent market is defined as the enti re province of Ontario. 
Although Ontario resid ents living beyond 150 miles of any of the proposed 
si te s could be cons id ered as part of the Canadian tou rist market, the 
availability of statistical data on a province-wide basis indicates a nlore 
accurate delineation of attendance potential if all Ontari o residents are 
included in th e resident market. Simila rly , some United States residents, 
particularly in the Buffalo metropolitan area, li ve within 150 miles of the 
proposed sites . Because tourism statistics are Inorc readily and a c <.:u-
ra te ly availahle on an international basis, these Uni ted States r efjjdcn ts 
have been included in the tourist n1arket. 
For cer tain statis ti ca l purposes, the cou ntie s of Ontario pr ov ince 
have been aggregated into th e region a l groupings ~ho\Vn in Table 2 and 
Figure 2. The Central Ontario r egion includes metropolitan Toronto and 
adjacent c ounti es , Two of the proposed sites--the Milton site and the new 
Toronto Zoo site --are within this Central Ontario region, The other two 
sites--near Brantford and Galt--lie within the Nia ga ra region . 
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Table 2 
REGIONAL GROUPINGS OF COUNTIES 
IN PROVINCE OF ONTARIO 
Central Onta rio 
Halton 
Ontario 
Peel 
York 
Niagara 
Brant 
Halrliman 
Lin coln- Welland .. Y 
Wentworth 
Mid-Western 
Huron 
Perth 
Waterloo 
Wellington 
Lake Erie 
Elgin 
Middlesex 
Norfolk 
Oxford 
Lake St. C la i r 
Essex 
Kent 
La mbton 
Geo rgian Bay 
Bruce 
Dufferin 
Grey 
Musl<oka 
Parry Sound 
Si Incoe 
Lak e Onta ri o 
Durham 
Hali btl rton 
Hastings 
Lenn ox & Addington 
01"0 rth 11 rn h e ~'lrt nd 
Pete rho rough 
Prince Erlwa rd 
Victoria 
Eastern Ontario 
Ca rl e ton 
Dunrlas 
Frontenac 
Glengarry 
Grenville 
Lanark 
Leeds 
Prescott 
Renfrew 
Russell 
Stormont 
Northeastern Ontario 
Algorna 
Cochrane 
Manitoulin 
0Jipissing 
Sudbu ry 
Timiskarning 
Northweste rn Ontario 
K eno ra 
Rainy River 
Thunder Bay 
11 Lincoln and Welland coun ties have been combined to form the Regional 
Municipality of Niagara. 
Source: Province of Ontario, Department of Trp.asury and E conom ics; and 
E conon1ics Research Associates. 
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Population trends in the province of Ontario , by c ounty and reg ion, 
are shown for the 20 - year period from 1951 to 19 71 in Table 3. The 
Central Ontario region incre as ed from 1.36 3,386 persons in 1951 to 
2,898,205 persons in 19 71, while the Niagara reg ion increased from a 
population of 575, 6 77 in 19 51 to 878, 65 1 in 1971. For the province as a 
whole , population in c reas e d from 4,597,542 in 195 1 to 7,703,106 in 1971. 
The percentage distribution of population , by r e gion, is s et forth 
in Table 4 . The C e ntral Ontario re gion ha s been st l. ~ .:l.Clil y incr ea sin g its 
share of total provinc ial population, accounting for 29,7 perc e nt of pro-
vincial population in 19 5 1 and 37. 6 per c ent of provin c ial population hy 1971. 
In contrast , all other regions of the province of Ontario have s hown a de-
creasing p e rc e ntage share of provincial population ove r th e 1951-1971 
period. 
Within the Central Ontario region, York County (c ompri sin g metro-
politan Toronto a nd the r e gional municipality of York) is th e dominant popu-
latio n base. As shown in Table 5, York County has increased from 25.6 
percent of total provincial population in 195 1 to 29.2 p e rcent of provincial 
population in 1971. Exclud ing Yo rk County, the balanc e of provincial 
population has been d e monstrating a decidedly westward tilt (including the 
c ounties of th e Niagara region which lie south of Toronto across L a ke 
Ontario, but which are ac c essible to Toronto via western entrances). 
Western c ounti e s have inc reased from 36. I percent of pro vincial popula-
tion in 1951 to 36 .5 percent of provincial pop\llation in 1971. Excludin g 
the population in York County, w e stern counties r epresented 4 8 .5 percent 
of the balance of the province in 195 1 and incre as ed to S l. " perc en t of the 
n on - York popula tion by 1971. In contrast, hoth northern counties a nd 
e a stern c ounties showed declin e s in the p e rcentage share of total provin-
cial population and non- York population . 
The increasing concentration of provincial population within York 
County, and the expansion of non- York population growth to th e we s t, is 
proje c ted to continue through the 1971- 1986 period as delineated in Table 6. 
II 
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I Table 3 POPULATION TRENDS IN PROVINCE OF ONTARIO 
I BY COUNTY AND REGION 195 1-1971 
I Count}:: and Region 1951 1956 1961 1966 1971 Halton 44,003 68,297 10 6,967 140,800 190,469 
Ontario 87,088 108,440 135,895 170,818 196 ,257 
I Peel 55,673 83, 108 111,575 172,321 259,402 York 1,176,622 1,440, 60 1 1,733, lO R 2,018,019 2,252,077 Central Ontario I, 363,386 1,700 ,446 2,087,545 2,501, 958 2,898 ,205 
I Brant 72,857 77,992 83,839 90,945 96,767 Haldiman 24, 138 26,067 28, 197 30,020 32,673 
Lincoln - Weiland 212,599 26 1,346 291,415 324, 9 17 347,328 
I Wentworth 266,083 316,238 358,837 394,299 401,883 Niagara 575, 677 681, 643 762,288 840, 18 I 878,651 
I Huron 49,280 51,728 53,805 54,446 52,951 Perth 52,584 55,057 57,452 60,424 62,973 Waterloo 126,123 148,774 176,754 216 ,728 254,037 
I 
Wellington 66,930 75,691 84,702 94, 177 108,5 81 
Mid-Western 294,917 331,250 372,713 425,775 478,542 
Elgin 55,518 59, 114 6 2,862 6 1,912 66,608 
I Middlesex 162 , 139 190 , 897 221,422 249,403 282,014 Norfolk 42, 708 46, 122 50 , 475 50,578 54,099 
Oxford 58,8 18 65,228 70,499 76, 018 80,349 
I Lake Erie 319,183 %1, 361 405,258 437 ,9 11 483,070 E ssex 217,150 246,901 258,218 280,922 306,399 
Kent 7 9, 128 85,362 89,427 96, 406 101,118 
I Lambton 74,960 89,939 102,131 108, 23 6 114.314 Lake St. Clair 371,238 422,202 449.776 485,564 521,831 
I Bruce 41,311 42,070 43.0% 43,085 47,385 Duffe rin 14, 566 15, 569 16,095 17, 108 21. 200 Grey 58,9(,0 60, 97 1 62.00 5 6 2. 592 66 ,403 
Muskoka 24,713 25, 134 26, 705 27,691 3 I, 938 
I Parry Sound 27,371 28,095 29,63 2 28, 335 30.244 Simcoe 106,482 127,016 141 ,27 1 149, 132 171,433 
Georgian Bay 273,403 298,855 318,744 327,943 368,603 
I 
I 
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Table 3 
(Continued) 
I Count>:: and Region 1951 1956 196 I 1966 1971 Durham 30, 115 35,827 39,916 44,549 47,494 
Haliburton 7,670 8, 012 8,928 7,768 9,081 
I Hastings 74, 298 83,745 93,377 94, 127 99,393 Lennox & Addington 19,544 21,611 23,717 25,202 28, 359 No rthu m be r land 33,482 38,018 41,1>92 45,074 48, 162 
I 
Peterborough 60,789 67,981 76,375 81,959 87,804 
Prince Edward 18,559 21, 145 2 I, 108 21,307 20,640 
Victoria 27, 127 21>,248 29, 7 50 30,917 34,242 
Lake Ontario 271,584 304,587 335,063 350,903 375,175 
I Carleton 242,247 282,630 352,932 407,463 471,931 
Dundas 15,818 16,978 17,162 17, 106 17,457 
I Frontenac 66,099 76,534 87,534 97, 138 101,692 Glengarry 17,702 18,693 19,217 18,181 18,480 Grenville 17,045 20, 563 22,864 23,429 24, 316 
Lanark 35,601 38,025 40, 313 41,212 42,259 
I Leeds 38,831 43,077 46,889 49, 129 50,093 Prescott 25,576 26, 291 27,226 27,155 27,832 
Renfrew 66,717 78,245 89,635 89,453 90,875 
I Russell 17,666 18,994 20,892 21. 107 16,287 Stormont 48,458 56,452 57,867 59,550 61,302 
Eastern Ontario 591,760 676,482 782,531 850,923 922, 524 
I Algoma 64,496 82,059 111,408 113 , 561 121,937 Cochrane 83,850 86,768 95,666 97,334 95,836 
Manitoulin 11.214 11,060 11, 176 10,544 10,931 
I Nipissing 50,517 60,452 70,568 73,533 71>,867 Sudbury 109,590 141,975 165 , 862 174,102 19;',079 
Timiskaming 50,016 50 , 264 50,971 47,154 46,485 
I No rtheaste rn Onta rio 369,683 432,578 505, (, 5 1 516 , 228 55 2,135 
Kenora 39, 212 47,156 51 , 474 53,995 S3, 230 
I Rainy River 22 , 132 25,483 26,531 25,81 6 25,750 Thllnde r Bay 105,367 122,890 138,51 8 143,673 145,390 
Northwestern 
I Onta rio 166,711 195,529 216,523 223,484 224,370 Total for Provin c e 
I of Ontario 4,597,542 5,404,933 6,236,092 6 ,960,870 
7,703,106 
Source: Dominion Bureau of Statistics, Census of Canada; and Econon1ics 
I Research Associates. 
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R('gioll 
Cent r a t Ont ;) r io 
Ni ri.l? ,a Ta 
M i.l- W (\slC rn 
La.ke E ri c 
Lake St. C l ili r 
Georgian Bay 
Lake Ontario 
F.ast (: r n Ontario 
Nor theastern Ontario 
No rthwestern Ont<.l r i o 
Total fo r Provinc e of Ont~ r io 
- - - - - - - - - -
DISTRIBl ' n ON OF POPl: LATI0X. BY REGIO N. IN PROV I NC E OF ONTA RI O 
19, 1 - 1971 
- -
Total P 1l;ul a tl o l) Po~ul;.tion. Di st r ibution 
I ~ ,I I q~b 19 I J Slt:'b m-r 1<)5 1 19 56 1961 
I . V , l . 3S() 1.700. ·H 6 2, D.s7, ~ 4 ':, 2.50 I. 958 2,l:S98.20 5 29 .7 3 1. 5 33 . 5 
G75 .i.J77 6H I. (,43 762. 2H8 B·10.181 87 8. 6') 1 12. 5 12 . (J 12.2 
29 :,. 9 17 13 1. 2t"l Q 172.7 13 ·125 .77-:' 478. :'42 n." 11 . I i"O 
3 19. 1H:1 % 1. 3,.1 40 0 . 258 -l .s?9 11 -ltD. 070 6. 9 iJ , 7 (J . 5 
:n 1.23~ 4 22.202 44 9 . 77(, 48S . 564 521. B31 ~ . I 'i . Ii 7.2 
273 . ·103 298 . 3')') )lB. ,44 327.9 43 3(J8. (,03 £' , 0 5 . 5 5 . I 
27 1. 584 30 4 , S87 335.0(11 350.903 37 5,17 S 5 . 9 0.7 5. 4 
39 1. 7(,0 (,'j(.. 4 82 7HZ. :'3 1 850.9Z3 922.524 12.9 12 . 5 12. 5 
".9. {lEn 432. 'i7H :;05. t.5 } S 16 .228 55 2.1 35 8.0 ~ .O 8 . 1 
J btl . 711 19'1,52') 2 16 . ,23 223. ·184 224.370 '. (. 3.6 ---12 
·i. 5'/7 . 'i 42 5. ·\O4 . ~l> t . , 2Y •. 09 2 (, . 9(,0 . H70 7 . 703 .1 0(, 100.0 100 . 0 ]QO . O 
- - -
(Ec rcent) 
1966 ~ 
36 . 0 37.6 
12. I 11. 4 
6. 1 6.2 
6.3 6 . 3 
7 . 0 0.8 
4.7 4.8 
5.0 4. 9 
12.2 12.0 
7.4 7, 1 
~ ~ 
100.0 100 .0 
- - - --
York County 
Western Counties.!! 
Northern Co'mties 2 / 
Easte rn Countiesll 
Balance of Province 
- -- - - - - -
Table 5 
DIRECTION OF POPULATION GROWTH 
IN PROVINCE OF ONTARIO 
1951-1971 
Total Population 
1951 1971 
I, 176,622 2,252,077 
1,660,69 1 
809,797 
950,432 
2,811,965 
1,145,108 
1,493,956 
Percentage Distribution 
of Total Populat ion 
1951 1971 
25.6% 
36, I 
17. 6 
20.7 
29,2% 
36.5 
14. 9 
19.4 
Excluding York 3,420,920 5,451,029 74.4% 70.8% 
Total fo r Province 4,597,542 7,703, 106 100.0% 100.0% 
- - - -
Percentage Distribution 
of Population 
Excluding York County 
1951 1971 
48.50/0 
23. 7 
27.8 
100.0% 
51. 6% 
21. 0 
27.4 
100.0% 
1/ Western counties include Peel and Halton counties plus regions of Niagara, Mid-Western, Lake 
Erie, and Lake 51. Clair, 
!;/ Northern counties include regions of Georgian Bay, Northeastern Ontario, and Northwestern 
Ontario. 
3/ Eastern counties include Ontario County plus regions of Lake Ontario and Eastern Ontario. 
Source: Dominion Bureau of Statistics, Census of Canada; and Economics Res ea r ch Associates. 
- -
- - - - - - - - - - - - - - - - - -
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York County is projected to increase from 2,252, 000 persons in 197 1 to 
3,142, 000 persons by 1986, representing approximately 31. I percent of 
the 1986 provincial population. Western counties are projected to increase 
their share of total provinc ial population from 36.5 percent in 1971 to 36. R 
percent by 1986, and are projected to acc oun t for more than half o f the 
non-York provincial popu lation, or 53.3 percent, by 1986. On the o ther 
hand, northern and eastern counties, though increasing in absolut e popu-
lation, are projected to continue experiencing a proportionately smaller 
pe rcentage of total provincial population. 
Four specific sites are under consideration for the proposecl theme 
park . Two of these sites--Milton and the new T o ronto Zoo--are favored 
by close access to York County, the dominant population base in the pro-
vince. Three of the four sites--Milton, Brantford, and Galt--are favored 
by the general direction of growth to the west of Toronto rather than to the 
no rth 0 r east. 
Other factors being equal, the propensity to attend commercial 
recreational attractions invariably decreases as distance between the 
place of residence and the attraction increases. Thus . in estimating 
attendance at the park, it is important to delin eate n ot only direction o f 
population movement but also distances from each of th e specific sites. 
The total r es ident market of the province of Ontari o has been further de-
lineated into primary, secondary, tertiary, and balance-of-province mar-
kets. Thes e markets have been analyzed on the basis of 50-mile incre-
ments of distance to facilitate comparison with other existing major parks 
which generally compute and record market pene tration with respect to 
these geographic zones, 
The primary market includes those persons living within approxi-
mately 50 mile s , or one-hour's drive, of the proposed site. With resi-
dents of this market, travel time and costs will not constitute major fac-
tors in deciding whether or not to attend the attraction, as they can leave 
horne, attend , and return horne easily within the same day. 
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The secondary market includes persons living from 51 to 100 miles 
of the proposed site. For persons within this market area. it will still be 
possible to travel to the park and return horne in the same day, but with 
substantially more difficulty than residents of the primary market. Be-
cause of the increased round-trip distance and comm itment in time, 
triggering visitation from this market is more difficult than is true of the 
primary market. 
The tertiary market area includes those c ounties located betwe en 
101 and 150 miles of the site. Because of the driving distance, persons 
residing in this market area who wish to attend the park w1ll, for the most 
part, be requi red to stay overnight in order to do so. 
Representing the remainder of the provinc e of Ontario are those 
residents liv1ng beyond 150 miles of the proposed site. Normally, persons 
traveling in excess of 150 miles will v1sit an attraction only if they plan to 
be in the area for some more compelling reason. 
Eac h of the four proposed sites had somewhat different primary, 
secondary, tertiary, and balance-of-province market areas. Figure 3 
delineates the primary, secondary, and tertiary markets for a site near 
Brantford. Population trends in the regior.al market for the Brantford 
site, over the 1951-1971 period, are set forth in Table 7. The Brantford 
site in 1971 had access to a primary market population of 1.218,858 , a 
secondary market of 3,540.810. and a tertiary market of 718, 355, or a 
total regional population within 150 miles of the site of 5,478,023. 
Market areas for a site near Galt are delineated in Figure 4. Popu-
lation trends in the regional market for the Galt site are shown in Table 8 
for the 1951-1971 period. In 1971 the site near Galt had acceSS to a pri-
mary market population of 1,281,831, a secondary market of 3,649,270. 
and a tertiary market of 546,922. 
Market areas for a site near Milton are denoted in Figure 5. The 
1951- 197 I population trends in the regional rna rket for the Milton site are 
shown in Table 9. The Milton site had accesS to a 1971 primary market 
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I Table 7 
POPULATION TRENDS IN REGIONAL 
I MARKET FOR BRANT FORD SITE 1951-1971 
I 
I County 1951 1956 196 1 1966 1971 Brant 72,857 77,992 83 , 839 90,945 96,7(,7 
Haldiman 24, 138 26,067 28 , 197 30,020 32, 6 73 
I Halton 44,003 68,297 106,967 140,800 190,469 Norfolk 42,708 46, 122 50,475 50,578 54,099 Oxford 58,818 65,228 70,499 76,018 80, 349 
I 
Waterloo 126,123 148,774 176,754 216,728 254,037 
Wellington 66,930 75,691 84,702 94, 177 108,581 
Wentworth 266,083 316,238 358,837 394, 299 401,883 
Primary Market 701,660 824,409 960,270 1,093,565 1,218,858 
I Dufferin 14,566 15,569 16,095 17 , 108 21,200 
Elgin 55,518 59,114 62,862 61,912 66,608 
I Huron 49,280 51,728 53,805 54,446 52,951 Lincoln - WeHand 212,599 261. 346 291,415 324,917 347,328 Mirldlesex 162, 139 190,897 221,422 249,403 282,014 
Ontario 87,088 108,440 135,895 170,818 196,257 
I Peel 55,673 83, 108 111,575 172,321 259,402 P e rth 52,584 55,057 57,452 60,424 62,973 
York 1,176,622 1,440,601 1,733 , 108 2 . 018,019 2,252,077 
I Secondary Market 1,866 , 069 2,265,860 2.683,629 3,129,368 3,540.810 
I Bruce 41,311 42,070 43,036 43,085 47.385 Durham 30, 115 35,827 39.916 44. 549 47,494 Grey 58,960 60,971 62 , 005 62,592 66,403 
Kent 79, 128 85, 362 89 , 427 96,406 101,118 
I Lambton 74,960 89 ,939 102 , 131 108,236 114.314 Northumberland 33,482 38,018 41,892 45,074 48.162 
Peterborough 60,789 67,981 76.375 81,959 87,804 
I Simcoe 106,482 127,016 141,271 149,132 171,433 Victoria 27, 127 28,248 29.750 30.917 34,242 Tertiary Market 512.354 575.432 625,803 661,950 718.355 
I Total Regional Market 3.080.083 3.665,701 4.269.702 4,884,883 5.478.023 
I Source: Dominion Bureau of Statistics, Census of Canada; and Economics 
I Research Associates. 
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Table 8 
POPULATION TRENDS IN REGIONAL MARKET FOR GALT SITE 
1951-1971 
Count;z: 195 1 1956 1961 1966 
Brant 72,857 77,992 83,839 90, 945 
Haldiman 24, 138 26,067 28, 197 30,020 
Hn Iton 44,003 68, 297 106,967 140, 800 
N orfolk 42, 708 46, 122 50,475 50, 578 
Oxford 58,818 65, 228 79, ""9') 76,018 
Perth 52, 584 55,057 57,452 60,424 
Watt::rloo 126, 123 148,774 176, 754 216,728 
Wellington 66, 930 75,691 84, 702 94, 177 
W.:nlworth 266, 083 316,238 358, 837 394, 299 
Primary Market 754,244 879,466 1,017,722 I, 153,989 
Dufferin 14,566 15,569 16, 095 17, 108 
Elgin 55,518 59, 114 62,862 61.912 
Huron 49, 280 5 I, 728 53, 805 54,446 
Lincoln- Weiland 212, 59<; 261,346 291,415 324,917 
Middlesex 162, 139 190,897 ZZ1,422 249,403 
O ntario 87, 088 108,440 135,895 170,818 
Peel 55,673 83, 108 111,575 172, 321 
Sin-leoe 106,482 127,016 14 I, 271 149, 132 
York I, 176,622 1,440,60 I 1,733,108 2, 018, 019 
Secondary Market 1,919,967 2,337,819 2,767,448 3,218,076 
Bruce 4 I, 31 1 42,070 43, 036 43, 085 
Durham 30, 115 35, 827 39,916 44,54 9 
Grey 58, 960 60,971 62, 005 62, 592 
Kent 79, 128 85, 362 89, 427 96,406 
Lambton 74, 960 89, 939 102, 13 I 108,236 
1\01" thum be r la nd 33,482 38, 018 41,892 45, 074 
P e terborough 60, 789 67,981 76, 375 81,959 
Victoria 27, 127 28, 248 29,750 30, 917 
Tertiary Market 405, 872 448,416 484,532 512,818 
Total Reg-iona I Market 3, 080, 083 3, 665, 701 4, 269, 702 4,884,881 
19 71 
96, 767 
32,673 
190, 469 
54,099 
80, 349 
62,973 
254, 037 
108,581 
401,883 
1,281,831 
2 I, 200 
66,608 
52, 951 
347,328 
282, 014 
196,257 
259,402 
171,433 
2,252,077 
3,649,270 
47,3R5 
47,494 
66,403 
101, J 18 
114,314 
48, 162 
87, H04 
34, 242 
546, 922 
5,478,023 
Source: Dominion Bureau of Statistics, Census of Canada; and E c onomics Research 
Associates. 
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Table 9 
POPULATION TRENDS L"I REGIONAL MARKET FOR MILTON SITE 
1951-1971 
County 19 5 1 1956 19h 1 1966 
Halton 44,003 68, 297 10(,, 9(, 7 140, 800 
P ee l 55,673 83, 108 111, :;75 172, 32 1 
Waterloo 126, 123 148,774 176, 754 216,728 
Wellington 66, 930 75,691 84 , 702 94, 177 
W c ntwo rth UJG, 083 316, 23 8 30n , 8n 39-1 ,299 
York 1. 176, 622 1,440,60 I 1,733,108 2,018,01 9 
Primal"Y tv1arket 1,735,434 2, 132,709 2,571,943 3,036, 344 
13 l"L1. n t 72,857 77,992 83, R 39 90, 945 
Duffcrin 14,566 IS, 569 16, 095 17, 108 
Durhanl 30, 1 15 35 ,827 39, 916 44, 549 
l-laldiman 24, 138 26, 067 28, 197 30,020 
Huron 49,280 51,728 53, 805 54, 446 
Lincoln-Weiland 2 12, 599 261,346 29 I, 415 324,917 
Middlesex 162, 139 190, 897 221,422 249,403 
Norfolk 42, 708 46, 122 50, 475 50,578 
Ontario 87, 088 108 ,440 135, 895 170, 8 18 
Oxford 58, 818 65, 228 70,499 76, 018 
Perth 52, 584 55,057 S7 ,452 60,424 
Simcoe 106,482 127,016 14 I, 27 I 149. 132 
Secondary Malok et 91 3, 374 I, 061,289 I, 190,281 1, 318 ,35 8 
Bruce 41,311 42,070 43,036 43,08 5 
Elgin 55 , 5 18 59, 1 14 62, 862 61, 912 
Grey 58,960 60, 97 I 62, 005 62, 592 
Kent 79, 128 85, 362 1l9,427 96,406 
Lambton 7 t, 960 89,939 102, 13 I 108,2 36 
Northumberlan d 33, 482 38,018 -11,8 92 45,074 
Pete rborough 60,789 67,98 I 76, 375 81, 959 
V ieta ria 27, 127 28,248 29,750 30,917 
Ter tiary Market 431,275 471,70 3 507,478 530, IS I 
Total Regional Market 3, 080, 083 3,665,701 4, 269, 702 4,884,883 
197 1 
190,469 
259,402 
254, 037 
108,581 
40 1,883 
2,252,077 
3,466,449 
96, 767 
21,200 
47,494 
32,673 
52,961 
347,328 
282,014 
54, 099 
196,257 
80, 349 
62, 97 3 
171,433 
1,445, 538 
47,385 
66, 608 
66,403 
101, 118 
114,314 
48, 162 
87, 804 
34, 242 
066, 036 
5,478,023 
Source: Dominion Bureau of Statistics, Census of Canada; and Economics Research 
A ssoc iate s. 
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population of 3,466,449, a se c ondary market of 1,445,538, and a tertiary 
market of 566,036 . 
The market areas for a site near the new Toronto Zoo are marked 
in Figure 6. Population trends in the regional mark e t for such a site are 
set forth in Table 10 for the 195 1-1 971 period. In 1971 this potential s ite 
had a ccess to a primary market of 2,945.699, a secondal'y market of 
1,604.110. and a tertiary market of 836,941. 
The projected population in t he residen t market areas for each of 
the four proposed sites is detailed in Table II. Because both the Milton 
site and the site near the new Toronto Zoo lie within 50 miles of metro-
politan Toronto, they are dearly favored by a significantly larger primary 
market. In 1986. for example, the Milton site is projected to have a pri-
mary market of 4,851.000 persons, with the new Toronto Zoo site having 
a 1986 primary market of 4.218,000 persons. On the other hand, the 1986 
primary mark e t at the Galt site amounts to only 1.690,000 persons. with 
the Brantford site at 1,621,000 persons. The primary mark e ts for the 
Milton site and the new Toronto Zoo site are expected to increase at a 
faster rate over the 1971-1986 period than the primary markets for ei ther 
the Brantford site or the Galt site. 
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Table 10 
I POPULATION TRENDS IN REGIONAL 
MARKET FOR SITE 
I NEAR NEW TORONTO ZOO 1951-1971 
I County 1951 1956 19 (, I 1966 197 I Durham 30, 115 35,827 39,916 44, 549 47,494 
Halton 44,003 68,297 106,967 140,800 190,469 
I Ontario 87,088 108,440 13 5,895 170, 8 18 196,257 Peel 55 , 673 83, lOS 111, 575 172,321 259,402 
York 1,176,622 1,440,60 1 1,733 ,108 2,018,019 2,252,077 
I Primary Market 1,393,501 1,736,273 2,127,461 2,546,507 2,945,699 Brant 72,857 77,992 83,839 90,945 96, 76 7 
Dufferin 14, 566 15, 569 16,09 5 17, 108 21,200 
I Haldiman 24, 138 26,067 28, 197 30,020 32, 673 Li ncoln - W e lland 212,599 261,346 291,415 324,917 347,328 
Northumberland 33,482 38,018 41, 892 45,074 48, 162 
I Pete rbo rough 60,789 67,981 7 6 , 375 8 1,959 87,804 Sinlcoe 106,482 127,016 141,271 149 ,132 171,433 
Victoria 27,127 28, 248 29,750 30,917 34,242 
I Waterloo 126,123 148,774 176,754 2)6,728 254,037 Wellington 66,930 75,691 84,702 94, 177 10 8,58 1 Wentworth 266,083 316,238 358,837 394,299 401,883 
I 
Secondary 
Market 1,011,176 1, 182,940 1,329,127 1.475,276 1,604,110 
Frontenac 66,099 76,534 87,534 97 ,13il 101, 692 
I Grey 58,960 60,9 71 62,005 62,592 66,403 Hali burton 7,670 8,0 12 8,928 7,768 9,08 1 
Hastings 74,298 83,745 93,377 94, 127 99, 393 
I Lennox & Addington 19,544 21,611 23,717 25,202 
28, 3<;9 
Middlesex 162,139 190,897 221. 422 249,403 282,014 
Muskoka 24,713 25, 134 26,705 27, 691 31,938 
Norfolk 42,708 46, 122 50,475 50 ,57il 54,099 
I 0,,[0 rd 58,818 65,228 70,499 7 6 ,018 80,349 Perth 52,584 55,057 57,452 60, 424 62, ')73 
Prince Edward 18,559 21, 145 21, lOS 21,307 20, 640 
I Tertiary Market 586,092 654,456 723,222 772,248 836,941 Total Regional 
Market 2,990,769 3,573,669 4,179, SIO 4,794,031 5,386,750 
I Source: Dominion Bureau of St~tistics. Census of Canada: and E c ononlic 5 
Resear ch Associates, 
I 
I 27 
I 
- - - - - - - - - - - - - - - - - - -
T.l blL I J 
j 'ROJ£C't-EIJ J->OPlJ LA T[Oi\: IN R £Sl n£NT M ARKJ::T A RI:AS 
rOR s rn::s AT BRAN'lTORO. GA LT, MI L'I'Ofl., O R ~EW TORO:-',O Lon 
197t - 198b 
!Thousand_) 
'A f .~nt(orri ~ lt c Galt Site Mllt un Site N~w Toronto Zoo Site 
M~rll"t::t ,\n:a 
...illl ...illJL -Ull I V~6 1';7\ ...!11!. ~ 1~~fI ...!1!.!- 1976 ~ ~ ~ ~ ..J..2!.!... ...ill.!:-
Pr im .. r'l ~tadtct 
IO-HI m ik'~ ) I. Z 1'1 I, l,W I , -P S I. I.ll I, .t8l I. .. 0 ·1 I,HI I, (, 90 3, 4£, 6 3, H'i I . j , " ~ .; oi, ~~" 2, ~4£' 3. 3).1 1, 760 4,21 8 
S.; coftd:\r~· Ma rl-. or t 
(5 1 .. 100 rnilnJ 3, i;i I 3, 9:; I -t • .0100 ". "x.O (, i. • .., 'j, ...:hH ' I , 5L~ 5- , OL D I , ·HI) 1, 56) I , f "J~' l , o+i 1, 60·1 1,73 2 1.87r. 2,02 e;! 
Tertia ry Markel 
(101-150 miks) ~ 75 ~. Mor) to:b4 :>·n 577 61, ~ ~1.6 59~ ~ ~ ~ 886 ......2il ~ 
R c).:i o na] M;.rk c t ':I . -l i8 b , O'I<) (, , 6 .ot -i 7, 305 ,> ... 7S t..04') il ,6iH 7. 36:' ;, 47f1 L. (J"9 f. , (>64 7. J£.S ", l or ., . 95l 0,0)7<) 7, 25 I 
H..tl<lnct: 01 O nt'-' T io P r o vince L.U:' l. '\ 78 L , :;r,,; L. 74 ( 2,2!5 2, 3";1:\ l,SS-i l. 7; I l.ll., ~·2~ L, !;'5 -l l, 7 41 l , ) 16 l , ·17 S ~, 659 2. B;5 
1"(.0 141 (0 ' Prov ino:::o.: o i O nt,tr lO 7. 7 0 +j M, -12 7 (J .l. 'C8 10, 10& 7. 70 ) fl . .. .!7 I) , Z3r> 10, 100 7.70 '\ 0 ,4 .:'7 9, ;: l)< 10, I ()f, 7, 70 i .:!.427 9, 23f1 10, 10& 
!"ioun:l:: [)omir\io ll Bun: ol u o{ S I..:UIHIC liI . C e n, un u ! t,:a n.J J.J ; ncpar lmcrH 0 1 T r ~·"tl ur y :"nd £(:Dnomlc;. , E(; o nomic A n.a.ly.!li~ Sr fll'l Lh , i:.:cnn ..... rrHc .lnd S I .. t i·.11C,tI Scrviu' :. Divlslon. 
Ont .. d (l P opulation Proroe':::\IQTlJI fnr Cljun t h." And (H .tri o::: t .. . 1 ~ i..,l:. ~ZOO J , !:i~T i ll" B ~ "10 ; u nu £ '::O nOm ic ti HC"'(-l'rc h A • • o clil les . 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
Section IV 
TOURIST MARKET 
The preceding se c tion focused on the resident market , whereas this 
section analyze s the tourism market. Although the resident market analy-
sis evaluated the entire population within the province of Ontario, the 
tourism market is restricted to thos e persons actually traveling to the 
province of Ontario and staying overnight. This very conservative evalu-
ation of the tourist market eliminates short- s tay visitors who may c ross 
the border into Ontario and return to their residence in the same day. 
Because of the distance of any of the proposed sites from the United States 
border, a one-day visitor would not be likely to visit the park and return 
to the United States on the same day. Likewise, visitors from other 
Canadian provinces would also be required to stay overnight in Ontario 
province in order to visit the proposed theme park. 
The overall tourist market has been segmented into tourists from 
other Canadian provinces and tourists from the United States . The num-
ber of overnight vacation trips and visitors to the province of Ontario from 
other Canadian provinces in 1969 is shown in Table 12. These stati s ti c s 
are based upon an extensive survey undertaken by the Canadian Govern-
ment T ravel Bureau and are c onsidered by ERA to be the most reliable 
statistics on Canadian tourism to Ontario province. As shown , approxi-
mately 612,900 persons from other Canadian provinces stayed overnight 
in the province of Ontario on vacation trips. Of this total, approximately 
173,500 persons were market-area tourist s (defined as tourists with d e sti-
nations within 100 miles of the proposed site). A tourist on a vacation trip 
staying overnight within 100 miles of the proposed sites would be able to 
visit the park without requiring a major commitment in incremental travel 
time and cost. 
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Table 12 
NUMBER OF OVERNIGHT VACATION TRIPS AND VISITORS TO 
PROVINCE OF ONTARIO FROM OTHER CANADIAN PROVINCES 
1969 
Vaca tion Trips to Ontario Originating m Other 
Canadian Provinces 
D ' , 31 Number Number Percentage estlnatlon- ofTripsl1 of Visitors 21 Distribution 
Central Ontario 
(To ronto) 41,900 95, 000 15. 5 1~ 
Niagara 27,500 62, 500 10. 2 
Mid- Western 3,800 8,600 1.4 
Lake Erie 3, 200 7,400 1.2 
Market Area 
Touris tsi l 76,400 173,500 28. 3 
Other Ontario 
De 8 ti na tions 193,600 439, 400 71.7 
Total for Ontario 
Province 270,000 612,900 100.0% 
1/ Overnight trips only; excludes one-day trips and nonrecreation trips. 
'21 At average party size of 2.27 persons per household per trip. 
31 See Figure 2 for definition of regions. !I Tourists with destinations within 100 miles of proposed sites. 
Source: Canadian Government Travel Bureau, 1969 Vacation Trends and 
Recreational Patterns; Ontario Department of Tourism and Infor-
mation. Tourism ann. Rec reation Studies Branch; and Economics 
Research Associates. 
30 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
The seasonal distribution of overnight pleasure trip s by Canadian 
residents is shown in Table 13. As noted, July is the peak month with 
approximately 28. 3 percent of the annual total. July and August together 
account for 50 percent of the annual total, while the six-month period from 
May through October represents 81 percent of yearly trips. 
In addition to Canadian tourists, th e other major SOurce of tourism 
support is the automobile visitor from the United States. The number of 
non-Canadian vehicles entering the provi nce of Ontario a t U . S. points of 
entry during 1971 is set forth in Table 14. A total of 7, 848 ,382 non-
Canadian vehicles entered the province of Ontario in 1971. However, only 
2,358,088 vehicles stayed overni ght, with the remaining 5,490,294 vehi-
cles being one-day visitors to the province . Of the overnight total, the 
Niagara region (with Niagara Falls as the main attraction) and the Lake 
St. Clair region (the Windsor area). accounted for the hulk of visitation. 
The monthly distribution of overnight vehi c ular entry at Niagara 
and Lake St. Clair is shown in Table 15. July and August represented 
48.7 percent of Niagara overnight vehicles and 37.4 percent of Lake St. 
Clair overnight v e hicles for a combined total of 43.3 percent. The May to 
October six-month p e riod accounted for 85.8 perc e nt of the Niagara over-
night vehicle s a nd 74.2 percent of the Lake St. Clair overnight vehicles, 
Or a combined total of 80. 3 p e rc e nt. 
In addition to the actual vehicular count at points of entry, the 
Ontario De partment of Tourism and Information undertook an extensive 
survey of United State s automobile visitors in the summer of 1969 to ascer-
tain the final destination points of U. S. visitors to the province of Ontario. 
Destina tions within the Niagara region accounted for more than half of all 
U .S. visitors to Ontario (see Table 16 ). When only overnight visitors are 
cons idered , the Ni agara reg ion still accounted for 39.5 percent of total 
destinations. Of this total, the bulk of overnight visitors had a destination 
at Niagara Falls, representing 27.0 percent of total overnight visitors to 
the enti re province. 
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Table 13 
MONTHLY DISTRIBUTION OF OVERNIGHT PLEASURE TRIPS BY 
CANADIAN RESIDENTS 
January 
February 
March 
April 
May 
June 
July 
August 
September 
October 
November 
December 
Month 
Annual Total 
Seasonal Totals 
July-August (2 months) 
June-September (4 months) 
May-October (6 months) 
1969 
Percent of 
Total Trips 
1. 91, 
3. 8 
3. 8 
3. 8 
5. 6 
10. 3 
28. 3 
21.7 
8. 5 
6.6 
1.9 
3. 8 
100. 0'1, 
5 O. 0'1, 
68.8 
81. 0 
Source: Canadian Government Travel Bureau, 1969 Vacation Trends and 
Recreational Patterns; and Economics Research Associates. 
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Table 15 
MONTHLY DISTRIBUTION OF NON-CANADIAN VEHICLES 
ENTERING PROVINCE OF ONTARIO AT NIAGARA OR LAKE ST. CLAIR 
ENTRY POINTS AND STA YING OVERNIGHT 
1971 
Percentage Distribution 
January 
February 
March 
April 
May 
June 
July 
August 
September 
October 
November 
December 
Month 
Annual Total 
Seasonal Totals 
July-August (2 months) 
June-September (4 months) 
May-October (6 months) 
May-
Niagara 
1.4 '70 
I. 5 
I. 9 
3. 6 
7. ! 
11.7 
24.9 
23.8 
11. 3 
7.0 
3. 2 
2. 6 
100. 01, 
48.7 
71.7 
85.8 
Source: Economics Research Associates. 
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Lake St. Clair 
3.0% 
2. 8 
3 . 6 
5. 7 
7.7 
9 . I 
19. 6 
17. 8 
11. 8 
8 . 2 
5.4 
5. 3 
100. 0 '1, 
37.4 
58. 3 
74.2 
Combined 
Total 
2. 1% 
2. 2 
2. 7 
4.6 
7.4 
10. 5 
22.4 
20.9 
11. 5 
7.6 
4. 2 
_3:...2, 
100.0% 
43. 3 
65 . 3 
80. 3 
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Table 16 
PERCENTAGE DISTRIBUTION OF DESTINATIONS OF ONE-DAY AND 
OV ERi'\j IGHT U. S. VISITORS TO PROVINCE OF ONT AR 10 DURING SUMMER 
1969 
P e rcentage Dis tr ibu tion 
Overnight One-Day 
Destination Area Visitors Visitors All Visitors 
Niagara F a lls 27. 01. 36.01. 33.2% 
Other Niagara 12. 5 20.8 17. 3 
Niagara 39.5 56.8 50.5 
Central Ontario 
(To ronto) 9.7 0.9 4. 1 
Mid-West e rn 2.6 0.2 1. 1 
Lake Erie 1.9 1.8 1.8 
Subtotal 53.7 59.7 57.5 
Othe r Onta r io 
Des tinations 46. 3 40.3 42.5 
T o ta 1 for 
Ontario Provinc e 1 00. O '}'~ 100. 01. 100. 01, 
Source ; Ontario Department of Tourism and Information. U. S. Auto Exit 
Study. Summer 1969 ; and Economics Research Associates . 
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The Central Ontario region, including metropolitan Toronto, re-
presented only 9.7 percent of total U. S. overnight visitors to the province. 
Other regions within 100 miles of the proposed sites include the Mid-
Western and Lake Erie regions, which a ccounted for only nominal visita-
tion. Of the t o tal overnight vi sitor s t o the province o f Ontario, approxi-
mately 53.7 percent had fi n al destinati ons within 100 mile s of the proposed 
site . 
The presence of Ni agara F a lls c a n. be viewed as both a s timulant 
and detraction from the tourist market at the propo sed sites. On the one 
hand, visitors with final d estinations at Niagara Falls do represent per-
sons who have crossed over the international boundary and become v isitors 
in a "foreign" country. The concentrated numbers of visitors at Niagara 
Falls could permi t directed promotional e fforts. On the other hand, the 
powerful attraction of Niagara Falls may tend to negate the potential appeal 
of other attractions, either natural or man-made. Because of this dicho-
tomy concerning the Niagara Falls to u rist market, the United States tour-
ist market has be e n further s u bdivided into two portions: a U . S. primary 
tourist market consi sting of tho s e tourists with destinations within 100 
miles of the proposed site--but excluding Niagara Falls, and a secondary 
U. S. tourist mark e t comprising those tourists who stay at Niagara Falls. 
The absolute numbers o f these tourists are set forth in Table 17, The 
total regional tourist market of 3,085,000 persons is divided approxi -
mately 50- 50 between thos e persons with Niagara Falls as a primary d e s -
tination and thos e per s on s with oth e r primary market area destinations. 
Th e s u m mary of th e total tourist market--both Canadian and the 
Unite d State s - - is outlined in Table 18, including projections of future 
tourism through 19 8 6 . As shown, the 1971 total of 3,275,000 tourists 
comprised 19 0 , 000 C anadian tourists, 1,535,000 U. S. primary touri s ts , 
and 1,5 50,000 U. S. sec ondary tourists. By 1986, the proje c ted touri s t 
market for the s ubject s ites is expected to total 6,800,000 p e rso ns, in-
cluding 395,000 Canadian tourists , 3,185 , 000 U. S. primary touri s t s, and 
3 , 220,000 U . S. sec ondary tourists. 
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Table 17 
NUMBER OF NON-CANADIAN VISITORS ON OVERNIGHT AUTO TRIPS 
TO PROVINCE OF ONT ARlO 
197 I 
(Thousands) 
Destination 
Central Ontario (Toronto) 
Niagara Region (excluding 
tourists with final destination 
at Niagara Falls) 
Mid-Western 
Lake Erie 
Primary Tourist Market 
Niagara Falls (final destination) 
Regional Tourist Market 
Balance of Ontario Province 
Total for Province of Ontario 
Number 
of Vehicles 
229 
295 
61 
45 
630 
637 
1,267 
I, 09 I 
2, 358 
Number 
of Persons 
558 
718 
149 
110 
I, 535 
1,550 
3, 085 
2, 656 
5, 741 
Source: Dominion Bureau of Statistics, Travel Between Canada, Th e United 
States, and Other Countries, 1971; Ontario Department of Tourism 
and Information, u.S. Auto Exit Study, 1969; and Economics Re-
search Associates . 
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Table 18 
PROJECTED YEAR-ROUND TOURIST MARKET 
FOR SUBJECT SITES 
1971-1986 
(Thousands) 
1971 1974 1976 1981 
Canadian Tourists1.l 190 220 240 310 
U. S. Tourists--
Primary~/ 1.535 1,775 1,960 2, 500 
U.S. Tourists--
Secondary ~/ 1,550 1,795 1,980 2,525 
Total Tourist Market 3,275 3,790 4, 180 5,335 
1986 
395 
3. 185 
3, 220 
6,800 
.!! Tourists from other provinces (excluding Ontario) to destinations in 
market area per Table 12. Projections based on growth rate of 
approximately 5 percent per year from 1969 base. 
2! Per Table 17. Projections based on growth rate of approximately 
5 percent per year from 1971 base. 
Source: Economics Research Associates. 
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Since the bulk of tourists are from the United States, the sites of 
Brantford, Galt, and Milton (being closer to the United States border). 
are more accessible to the tourist market than the fourth site near the 
new Toronto Zoo. Moreover, the Milton site is particularly favored 
because of its a ccessibility to the freeway system, particularly Highway 
401. 
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Section V 
MARKET AREA ATTRACTIONS 
The Toronto region is the financial and cultural center of English-
speaking Canada. Moreover, Toronto is the site of one of the largest 
"state fair" type attractions on the North American continent--the 
Canadian National Exposition (CNE). Moreover, the recently opened 
Ontario Place and African Lion Safari have provided additional recrea-
tional opportunities for the residents of Ontario. 
On the one hand, these attractions serve to (]",monstrate the exist-
ence of a significant commercial recreational market in the Toronto area; 
on the other hand, each of these major attractions is significantly differ-
ent from the proposed theme park so that they can be considered essen-
tially complementary rather than competitive attractions. The Canadian 
National Exhibition, for example, operates for only a limited time of the 
year, with the midway and amusement attractions being only part of the 
total cultural experience. Ontario Place, which operates over a longer 
season, has to date been oriented to food and merchandise operations 
without significant theme park-type rides. The African Lion Safari, al-
though admittedly oriented toward commercial recreation, is still oper-
ating on a rather limited type of appeal. Other major attractions in the 
Toronto area, including Toronto Islands Amusement Park, Ontario 
Science Center, Black Creek Pioneer Village, and Casa Lorna are either 
very low priced (such as Toronto Islands AmClsement Park) or appeal to 
a rather limited segment of the overall potential market. 
Total attendance and admission charges for major recreational 
attractions in the Toronto area are summarized in Table 19. As noted 
previously, the Canadian National Exhibition is the major attraction in 
terms of overall attendance, accounting for 3,210,000 visitors in 1971, 
followed by Ontario Place with 2,316,000 visitors. 
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Table 19 
ATTENDANCE ANDADMlSSION CHARGES AT SELECTED RECREATIONAL 
ATTRACTIONS IN TORONTO AREA 
197 I 
Total 1/ 
Admission Chars e ..!.1 
Attraction Attendance- Adult Student Child 
Canadian National Exhibition 3,210,000 $1. 50 $ 1.00 $0.50 
Ontario Place 2, 316, 000 I.OO..!.1 0.5o-!./ 0.25 
African Lion Safari 361,9473..1 2/ 2/ 3../ 
Toronto Islands Amusement Park 3/ 1,500,000=- 3/ 3/ ].1 
Ontario Science Cente r 4/ I, 000, 000- I. 00 0.50 0.25 
Black Cr eek Pioneer Village 246, 25 I I. 5 o-!./ 0.50 0.50 
Casa Lorna 200, 000 I. 25 0.50 O. 35 
I! Attendance and admission charges are for 1971. In 1972, Ontario Place 
has increased adult admission to $1.50 and student admission to $0.75, 
and Black Creek Pioneer Village has increased adult adrr.ission to $1. 75. 
2/ Total attendance of 361,947 persons is based on 107,709 cars and 1,294 
buses. Admission charges are $5.00 per car ($4.00 per car dudng win-
ter) regardless of number of persons. Bus charges are $1. 00 pe r adult 
and $0.50 per child. 
3/ No admission charge to park. However, visitor must take ferry ($ 0.25 
for adults and $0. 10 for children for 1971 round trip) to Toronto Islands. 
Individual rides average about $0.25. Total attendance is for number of 
riders rather than number of visitors and reflects multiple rid"s per 
visitor. 
4 / Paid attendance . Excludes 250,000 school children on free tours. 
Source: Economics Research Associates. 
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Details on the historical experienc e of the Canadian National 
Exhibition over the past 10 years are set forth in Tabl e 20. Attendance 
has stabilized around the three million level, with a growth in overall 
attendance of only 0.7 percent on an average annual rate from 1962 to 
1971. Geographic distribution of attendance at ~he Canadian National 
Exhibition is shown in Table 21. More than a third of total attendance 
lives within 20 miles of the CNE, with almost 60 percent of attendance 
within 50 miles. A total of 70. 5 per c ent of attendance lives within 100 
miles of the attraction. Of note is the rather sizable portion of U. S. tour-
ists, at 18.4 percent of the total attendance, with only a relatively small 
percentage of Canadian visitors living mor e than 100 mile s from the CNE. 
Ontario Place has only recently opened, so that historical attend -
ance patterns are not relevant. However, Ontario Place do e s operate 
ove r a six-month period from May throu gh October, providing some 
in s ight into the seasonal distribution of attendance at a major recreational 
attraction. As noted in Table 22, attendance at Ontario Place peaked dur-
ing July and August, whi c h represents more than half of the seasonal total. 
Of the total attendance of 2, 316,000 pe rsons in 1971, July ac c ounted for 
603,000 persons and August for 606,000 persons. 
Another recently opened recreational attraction i s the African Lion 
Safari n e ar Galt. This attraction had an estimated attendanc e of 319,716 
persons in 1970 and 36 1,947 persons in 1971. (Because admission charges 
are based upon vehicles rather than upon numbers of person s, total attend-
ance in terms of numbe rs of persons has been estimated.) A s shown in 
Table 23 , July and August represent about 37 to 38 percent of the annual 
total, with the May to October six-month period repres e nting 77 to 80 per-
cent o f the annual total. 
Another smaller facility in the Toronto area is the Bla c k Creek 
Pioneer Village located near Freeway 400 in the northern portion of metro-
politan Toronto. This facility has had rather wide variati o ns in annual 
attendanc e, but the growth in attendance from 140,280 in 196 2 to 246,251 
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Year 
1962 
1963 
1964 
1965 
1966 
1967 
1968 
1969 
1970 
1971 
Table 20 
ANNUAL ATTENDANCE AT 
CANADIAN NA TIONAL EXHIBITION 
1962-1971 
Attendance 
Percentage Increase 
Over 
Preceding Year 
3,009,500 
3,075,500 
2,994,000 
2,962,500 
2,987,000 
3,017,000 
3,243,500 
3,188,500 
3,171,000 
3,210,000 
2. 2% 
( 2. 7) 
( 1. 1) 
0.8 
1.0 
7.5 
( 1. 7) 
( O. 6) 
1.2 
Average Annual Percentage Increase, 1962-1971 0.7% 
Source: Canadian National Exhibition Association and Economics 
Research Associates. 
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Table 21 
GEOGRAPHIC DISTRIBUTION OF ATTENDANCE 
AT CANADIAN NATIONAL EXHIBITION 
1971 
Percent of 
Distance from CNE Total Attendance 
0-20 Miles 36.9% 
21-50 Miles 21. 2 
5 1-100 Miles 12.4 
Over 100 Miles 8. I 
U.S.A. 18.4 
Other 3.0 
T o tal Attendance 100. 0% 
Cumulative 
Percentage 
36 .9% 
58 . 
70.5 
78. 6 
97. a 
100. a 
Source : Canadian National Exhibition Survey a n d E c onomi cs 
Research Associates. 
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Table 22 
MONTHLY ATTENDANCE AT ONTARIO PLACE 
1971 
Attendance Percent of 
Month (thousand s) Annual Total 
May 192 8. 3% 
June 487 21. 0 
July 603 26.0 
August 606 26.2 
September 316 13. 7 
October 112 4. 8 
Total 2, 316 100.00/, 
Source: Ontario Place and Economics Research Associates. 
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in 1971 represents an average annual percentage increase of approximately 
6.5 percent, as shown in Table 24. 
Compared to other North American cities of its size, Toronto is 
relatively underdeveloped in terms of commercial recreational attractions. 
Although the development of new theme parks has accelerated in the United 
States in recent years, most of these parks have been in the western and 
southern portions of the country. However, the recent success of Six 
Flags over Mid-America in the St. Louis area and the successful r edevel-
opment of Cedar Point near Cleveland indicate that a more limited oper-
ating season does not necessarily preclude development of a major theme 
park if the total market potential exists. The overall size of both the resi-
dent market and tourist market of the Toronto area does indicate sizable 
support for a new major theme park. Well located attractions, such as 
Ontario Place and the Canadian National Exhibition, demonstrate that sig-
nificant support exists for a major recreational attraction. The rather 
disappointing experience at African Lion Safari reemphasizes the impor-
tance of location as a c ritical determinant to success, African Lion 
Safari is beyond the 50-mile radius of the primary market of Toronto, and 
moreover, African Lion Safari is very poorly located with regard to the 
freeway system in southern Ontario. 
As a prelude to developing the actual attendance potential, fac i lities 
requirements, and financial analysis of a major theme park to be developed 
hy Conklin Shows, the experience of othe r major theme parks in North 
AITlerica is reviewerl in the following sectio n . 
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Year 
196 2 
196 3 
196 4 
196 5 
1966 
196 7 
196 8 
196 9 
1970 
19 71 
Table 24 
ANNUAL ATTENDANCE AT 
BLACK CREEK PIONEER VILLAGE 
1962-1971 
Attendance 
140, 280 
155,278 
154,052 
131,827 
144, 263 
207,348 
205,067 
192,381 
241,639 
246,251 
Average Annual Percentage Increase, 1962-1971 
Perc enta g e In c r e as e 
Over 
Prec eding Year 
10.7 % 
( O. 8) 
(14.4) 
9.4 
43.7 
( I. I) 
( 6. 2) 
25 . 6 
1. 9 
6 .5% 
Sour c e: Metropolitan Toronto and Region Conservation Authority 
and E c onon1ics Research Associates. 
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Section VI 
EXPERIENCE AT MAJOR THEME PARKS 
IN THE UNITED STATES 
The development of the modern theme park industry began with the 
opening of Disneyland in Southern California in 1955. Since that time, 
several major theme parks have been successfully established in the 
United States, as detailed in Table 25. Moreover. other attractions, such 
as Knott's Berry Farm have evolved into theme park status, while older 
amusement parks, such as Cedar Point near Cleveland, have been 
successfully redeveloped into modern recreational attractions. Although 
limited-appeal theme parks have been developed for as little as $6 million 
(such as the Sea World marine park in Ohio), and investments have ranged 
as high as the $200 million commitment of Disney World in Florida, 
several projects have been developed in the $15 to $30 million price range. 
This level of investment includes the various Six Flags parks as well as 
Cedar Point. 
The seasonality experience of selected theme parks is shown in 
Table 26. Disneyland, with the favorable year- round climate of Southern 
California, has the least pronounced seasonal peak. However, even at 
Disneyland approximately 37 percent of annual attendance occurs duri.ng 
Jul y and August, with almost 70 percent of annual attendance during the 
six-month period from May through October. At both Six Flags Over 
Texas and Six Flags Over Georgia about half of annual attendance OCcurs 
during July and August, and almost 90 percent during the six-month 
period from May to October. 
The available markets for selected major theme parks are shown 
in Table 27. The primary market area (0 to 50 miles) population for 
each of the five parks shown in Table 27 is a smaller market population 
than the primary market total would be at either the Milton site Or the 
new Toronto Zoo. Moreover, the secondary and tertiary markets in the 
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Table 25 
MAJOR THE",IED AlvlUSEMENT A TTRAC TIOKS 
IN THE UNITi::D STATES 
Opening 
Park Name Location Date 
Disneyland Anaheim. California 1955 
Knott's Berry Farm Buena Park, California 1924 
Magic Mountain Valencia. California 1971 
Sea World San Diego, California 1964 
Amigoland Brownsville, Texas Planned 
Busch Gardens Houston, Texa s 1971 
Astroworld Houston, Texas 1968 
Six Flags Over Texas Dalla s. Texas 1961 
Six Flags Over Mid-America St. Louis, Missouri 1971 
Worlds of Fun Kansas City, Mis souri 1973 
Opryland Nashville, Tennessee 1972 
Kings Mill Cincinnati. Ohio 197221 
Cedar Point Sandusky. Ohio 1965-
Sea World Aurora, Ohio 1970 
Hershey Park Hershey, Pennsylvania 1974 
Busch Gard e ns Williamsburg, Virginia 1974-1975 
Carowinds Charlotte, North Carolina 1974 
Six Flags Ov e r Georgia Atlanta, Georgia 1967 
Busch Gardens Tampa, Florida 1959 
Disney World Orlando, Flo rida 1971 
17 Estimated replac e ment value. 
2/ A long established attraction; date reflects beginning of a major 
reinvestment program. 
Source: Economics Research Associates. 
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Table 26 
SEASONAL ATTENDANCE PATTERNS AT 
SELECTED THEMED ATTRACTIONS 
(Percent) 
Month 
January 
February 
March 
April 
May 
June 
July 
August 
September 
October 
l\ovember 
December 
Tota l 
Seasonal Totals 
July-August (2 months) 
June-September (4 months) 
May-October (6 months) 
Six Flags 
Over 
Texas 
6 .8 % 
13. 1 
20 .0 
23 . 8 
24 .6 
5. 1 
3. 9 
2.7 
100. 0% 
48.4% 
73.5 
90. 5 
Six Flags 
Over 
Georgia 
3.7 %) 
9. 5 
17.9 
25.8 
29. 1 
5. 5 
3. 7 
4.8 
100.0 % 
54.9% 
78.3 
9 1. 5 
Disneyland 
3 .0 % 
3. 5 
6.5 
4. 5 
5. 5 
12.0 
17. 5 
19. 5 
9.0 
6.0 
5.0 
8.0 
100.0 % 
37.0% 
58.0 
69 . 5 
Source: Park management and Economics Research Associates. 
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Table 27 
AVAILABLE MARKETS FOR 
SELECTED MAJOR THEME PARKS 
Miles 
0-50 50-100 100-150 
Six Flags Over Texas 2,214 813Y I 18:>1-/ , 
Six Flags Over Georgia 1,888 1,718~/ 3 ,433~/ 
Astroworld 2, 107 682 941 
Cedar Point 3, 183 8,055 3/ 
Sea World I, 358 1,880 ].1 
Tourist 
2,300 
8,000 
4,000 
1,800 
9,00oi/ 
1 / Includes minor population in Oklahoma. 
2/ Includes substa ntial amounts of population located in Alabama, 
Tennessee, North Carolina and South Carolina. 
3/ Attendance from beyond 100 miles included in tourist market. 1/ 6,000 intrastate; 3,000 out of state. 
Source: Economics Research Associates. 
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Toronto area compare quite favorably with markets at the theme parks 
shown in Table 27. Only the tourist market in Toronto is comparatively 
smaller, although statistic s on tourists are much harder to pin down 
than statistic s on resident market area population. 
The market penetration experience at selected then1e attractions 
is shown in Table 28. The importance of the primary market population 
within 50 miles is clearly evident from examining the statisti c s of Table 
28. As shown, penetration rates of 25 to 30 per c ent have been experienced 
for the population within 50 miles. Beyond 50 miles, market penetration 
rates are significantly lower. In the 50- to 100-mile radius, penetration 
rates have ranged from 7 to II percent, dec lining to 4 to 8 percent for the 
100- to 150-mile range. Tourist market penetration rates have varied 
signifi c antly, from 10 percent to 25 percent, depending on how the tourist 
market is defined, the degree of competition within the tourist market, 
and the nature of the attraction itself. Assuming a level of continuing 
reinvestment, penetration rates for all market area segments tend to 
increase over tiIl"l..e. 
In additio n to overall size of resident and tourist markets, other 
key factors in determining the success of a major re c reational attraction 
include the inc o me l e vels of the resident market and the climati c factors, 
particularly temperature and rainfall. 
In Table 29, comparative income levels of selected Canadian and 
U , S. metro po litan areas are shown, including the median ho usehold 
income as well as the distribution of househo lds by inc o me l e v e ls. Data 
are presented for Toronto, other metropolitan areas n e ar the pro posed 
subject sites, and the relevant United States metro po litan at' eas for th" 
Six Flags theme parks, Cedar Point, and Disneyland. As not e d in Table 
29, the Toronto area c ompares quite favorably with U. S, metropolitan 
areas in terms of median household income. Also , Toronto is signifi-
cantly wealthier than Brantford, Kitchener, Guelph, or Hamilton. The 
Toronto area has a relatively smaller proportion of households earning 
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Table 28 
MARKET PENETRATION EXPERIENCE 
AT SELECTED THEMED ATTRACTIONS.!./ 
Range of Penetration Rates 
Mileage (Eercent) 
Radius Fi rst Year Fourth Year 
Resident Ma rket 0-50 25%- 30% 26%-32% 
50-100 7%- 11 % 11%- 14% 
100-150 4%- 8% 5%- 10% 
Rest of 
State 1%- 7% 3%- 9% 
Tourist Market 0-50 10%-25% 12%-30% 
1/ Disneyland experience not included. JJ Pleasure-oriented nonresident overnight visitors. 
Source: Economic s Research Associates. 
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$10, 000 or more annually, compared to its U. S. counterparts, with a 
relatively higher proportion of households in the $5, 000 to $10, 000 
bracket. Within the Ontario market, on the other hand, Toronto does 
have the highest proportion of households earning $10, 000 or over. 
Various climate data are presented in Tables 30 and 31. Table 30 
compares Toronto with selected United States cities, and Table 31 com-
pares Toronto with other Canadian cities near the subject sites. As shown 
in Table 30, Toronto has significantly colder temperatues during the 
winter months. However, Toronto compares quite favorably during the 
six-month period from May through October with the United States cities 
that are sites of major theme parks. In terms of rainfall, with its 
potentially inhibiting influence on attendance, Toronto also compares 
quite favorably with the U. S. cities (with the exception of Los Angeles, 
which is quite unique with its lack of summertime rainfall). Hence, as 
long as the operating season is restricted to the May through Octobec 
time period, weather does not impose a limiting factor on the development 
of major commercial recreation attractions in the Toronto area. 
Weather also does not appear to be a limiting factor in terms of 
any of the four proposed subject sites. As shown in Table 31, each of the 
four pcoposed sites has approximatel y the same weather conditions as 
downtown Toronto. 
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Section VII 
SITE LOCATION ANALYSIS AND ATTENDANCE POTENTIAL 
AT THE RECOMMENDED SITE 
The preceding sections of the report have reviewed in detail the 
overall resident Inarket, tourist Inarket, and incoIne and weather charac-
teristics for the greater Toronto region. Details have also been presented 
for each of the four proposed subject sites. In this section, further 
evaluation of the specific sites is undertaken, and the Inarket potential 
and projected attendance at the recoInInended site is delineated. 
The York County population base, representing approxiInately 30 
percent of the entire province of Ontario, is a key factor in deterInining 
the success of a Inajor new recreation attraction. As noted previously, 
the Milton site and the site near the new Toronto Zoo have significantly 
greater acce ss to the Inetropolitan Toronto population. Each of these two 
sites is within 50 Iniles of Toronto, whereas the Brantford and Galt sites 
lie outside of the SO-Inile highway distance. 
The Milton, Brantford, and Galt sites to the west of Toronto are in 
a Inore advantageous direction than the site near the new Toronto Zoo, 
which lies to the east of central Toronto. Population is growing faster to 
the west of Toronto and a Inuch greater population is accessible to a site 
to the west. Moreover, these residents would not have to travel through 
Inetropolitan Toronto in order to reach the theIne park. In contrast, a 
site to the east, near the new Toronto Zoo, has a relatively liInited 
population base to draw upon to the east of Oshawa. The relatively sparse 
population between Oshawa and Ottawa contrasts significantly with the heavily 
populated Inetropolitan belt froIn Toronto to Buffalo and Toronto to Detroit, 
both accessible to Toronto froIn the west. 
In addition to general population factors, a key factor in site loca-
tion is highway access to the site. Market penetration can be seriously 
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affected by a poorly located site, particularly for those potential visitors 
who are unfatniliar with the local area. Hence, quick, easy, convenient 
access to a tnajor freeway is of extretne itnportance. Moreover, location 
near a tnajor freeway significantly increases the possibility of capturinq 
drive- by traffic which tnay stop on itnpulse or short-tertn plans without 
the necessity of detailed planning which tnight be required for a relati.vely 
inaccessible site. 
The annual average daily traffic on highways near the' s ubj ect Sit 2 S 
in 1970 is detailed in Table 32. (Refer to Figure I for highway locations.) 
The Milton site and the new Toronto Zoo site are clearly superior in 
tertns of highway traffic potential than the sites near Brantford or Galt. 
Sites at Milton or the new Toronto Zoo have three to 10 titnes the exposure 
of sites near Brantford or Galt. Part of the attendance difficulties at the 
African Lion Safari, for exatnple, can be attributed to the relatively poor 
highway access and virtually nonexistent directional signs. 
The dictates of a site near Toronto but to the west, and location 
on a tnajor freeway, lead ERA to recotntnend the Milton site as the 
preferred location of the four sites under consideration. It is clearly 
superior to Brantford or Galt, and has the advantage over the new Toronto 
Zoo site of being to the west of Toronto rather than to the east. Conse-
quently, the retnainder of the analysis will focus on the Milton site. If 
the Milton site (exit 39 on Freeway 401) should prove to be unattainable, 
alternate sites could be considered near exists 38, 40, 41, 42, or 4::, o f 
Freeway 40 1. 
The projected total tnarket for a thetne park at the iviilton si te <; " er 
the 1971-1986 period is set forth in Table 33. The pritnary tna rket popllla-
tion of 3,466, 000 in 1971 is projected to increase to 4,851, 000 by 198(,. 
The total resident tnarket in the province of Ontario is projected to in c rease 
frotn 7,703, 000 to 10,106, 00 by 1986. The total available tourist tnarket 
is projected to increase frotn 2,620, 000 persons in 1971 to 5,440,000 
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Table 32 
ANNUAL AVERAGE DAILY TRAFFIC ON HIGHWAYS 
NEAR SUBJECT SITES 
1970 
Brantford S i t e 
Highway 2 Ea s t Junc tion Hi ghway 403 to J un c tion Hi ghwa y 5 4 
Highway 2 J u nction Highway 54 to Brantford East Limit s 
Highway 403 East Junction Highway 2 to Park Road in 
Brantford 
Galt Sit e (arljacent to African L i on Safari) 
Highway 8 at Rockton 
Highway 8 West Jun c tion Old Highway 8 to West Junction 
Hi ghway 52 
Highway 8 West Junction Highway 52 to East Junction 
Old Highway 8 in Sheffield 
Highway 8 East Junction Old Highway 8 Sheffield to Junction 
Sheffield Road 
Junction Sh e ffield Road to Galt South Limits 
Milton Site 
Highway 401 at Intersection #40 (Trafalgar Road) 
Highway 40 I at Intersection #39 (Milton exit) 
Highway 40 I at Intersection #38 (Campbellv ille e xit) 
New Toronto Zoo Site 
Highway 40 I at Inter s e c tion H61 (Morningside Avenue) 
Highway 48 (Markham Road) from Metro Toronto North 
Limits to Markham 
Annual A v erag e 
Daily Traffic 
9 , 25 0 
II, 150 
7,350 
4,550 
5,000 
4,400 
3,950 
4,850 
33,350 
33,400 
26,000 
40.750 
15,250 
Source: Ontario Department of Transportation and Communications, 
Annual Average Daily Traffic on the King's Highway and 
Secondary Highways in Ontario 1970; and E c onomi c s Research 
Assoc iates . 
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Table 33 
PROJECTED TOTAL MARKET FOR THEME PARK 
AT MILTON SITE 
1971-1986 
(Thousands) 
197 I 1976 19 8 I 1986 
Resident Market 
Prima ry Ma rket (0-50 miles) 3,466 3,891 4,354 4,851 
Secondary Market (51-100 miles) 1,466 I, 563 1, 699 1,844 
Tertiary Market (101-150 miles) 566 595 63 1 670 
Balance of Province of Ontario 2, 225 2,378 2,554 2,741 
Total Resident Market 7,703 8,427 9,238 10, 106 
Available T ou rist Market.!1 
Canadian Tourist 150 190 240 315 
U ,S, Tourists - Primary 1,230 1,570 2,000 2, 550 
U,S, Touri sts - Secondary 1,240 I, 585 2,020 2,575 
Total Available Tourist Market 2,620 3,345 4,260 5,440 
Grand Total 
Total Market 10, 323 11,772 13,4 98 15, 546 
II Bas ed o n available market for the May-October six months of oper-
- ation equal to approximately 80 percent of annual total. 
Source: Economi cs Research Associates, 
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persons by 1986. (This available tourist market assumes an operating 
season from May through October, when approximately 80 percent of 
annual tourist visitation occurs. ) 
On the basis of market penetration rates experienced at other major 
theme parks, modified by the somewhat lower income levels present in 
the Toronto area, ERA projects an initial market penetration rate of 22 
percent of the primary market, 8 percent of the secondary market, 5 
percent of the tertiary market, and 2 percent of the rest of Ontario 
province. ERA al so projects penetration of the tourist market (which is 
very rigorously and conservatively defined) of 5 percent of Canadian tourists, 
5 percent of U. S. primary tourists, and 2 percent of U. S. secondary 
tourists. These penetration rates are projected to gradually increase until 
by the seventh year of operation, the penetration rates are projected at 
30 percent (primary market), 12 percent (secondary market), 8 percent 
(tertiary market), 4 percent (rest-of-province), 10 percent (Canadian 
tourists and U.S. primary tourists), and 5 percent (U.S. secondary 
tourists). Applying these market penetration rates to the total availa ble 
markets as previously analyzed results in an initial attendance level of 
approximately 1, 156, 000 persons in 1975, increasing to 2,144, 000 persons 
by 1984, as presented in detail in the computerized analysis of Table 34. 
This market attendance potential is sufficient to support a major theme 
park of the Six Flags category, assuming that imaginative theming is 
developed and that appropriate facilities requirements and investment 
levels are provided, as analyzed in the following sections. 
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-------------------Table 34 
IJROJECTED ATTENDANCE I\ T PROPOSED TIIEME PARK 
197, - 1984 
I Th ol l~anr !s ) 
MIIRKE T MIAl.vS IS S IJI1MARY 
-----------------------
MIIRKET 1975 197(, 1n7 1'17 fl 1n9 1980 1') ~1 
DESCRIPTION FIICTOR 
RESIDENT-PRIMARY 0) A 3fl2A 3891 39 flo 11070 III fi 3 11257 1135 11 
R 0.220 0.250 0.?1>0 0.270 o.?flO 0.2 90 0.300 
r. 1142 973 10 15 109 ') 11 Ii fi 1235 13M 
RESIDENT-SECONDIIRY (2) II 1.543 15fi 3 15 fl9 llill) 11)43 lfi71 '.69') 
R 0.0 flo o .0 A5 1).090 0 . 09 5 0.1( 1) O.llO 1).1?O 
C 123 133 IJI3 15 /1 Iii II Iflll ?O II 
RESIDENT-TERTIARY (3) II 5119 595 (,01 Ii 0 fl 1i15 (,?3 Ii 31 
R 0.050 0.055 o. 0 hO 0. 01> 5 0. 0 70 0 .075 1) .0Ao 
C 29 33 31i 40 113 117 50 
RES T OF PROVINCE (4) II 234fi 237 fl ?1112 2447 2482 2518 ?55 11 
R 0.020 0.024 0.027 0.030 0.034 0.037 0.040 
C 47 5 7 65 n fl4 93 10;> 
CANADI AN TOURISTS ( 5) II 1flo 190 200 no 220 23Q 2 110 
R o .050 o .olio 0.070 0.080 0. 090 0.095 0 .1 1) 0 
C ') 11 111 17 20 ?2 2/1 
US TOUR 1ST -P R Hll1RY ( Ii ) II 111"0 1570 10 11 5 1725 Iflll) 1905 ?OOO 
R 0.050 o.olio 0.070 1).0 flo 0.09 0 0.095 0.100 
C 74 9 11 115 13A 1 1i 3 181 200 
US TOUR-SECONDARY (7) II 1505 15P5 16(, 0 17 115 Ifl3 0 1925 ;:0 2:1 
R 0. 020 0.025 o . 0 30 o • 0 35 1).0 110 0.0 11 5 1).1)50 
r. 30 40 5 0 iiI 73 87 101 
TOTAL II I111fll Jl77 2 120A7 1;> Il?l 127(;3 13129 13 49 P 
r. 11 51i 13 111 145fl 1581 1713 1 All 8 198R 
NOTE: I. HIE II IS MIIRKET S r 7.E 
LI liE B IS PENETRIITIOIJ RIITE 
LINE C IS MIIRKET CIIPTIJRE 
Source : Economics Resea rch .As soc iate s. 
1982 19 A3 19 A4 
11450 11548 116 117 
0 .300 0.300 0.300 
1335 13 Ii 4 13') 4 
1727 1755 1784 
() .l~)f") 1) .1?0 0.12 0 
?07 ?II 214 
fi 39 fi47 Ii 511 
o.l)flo o • 0 flo 0.0 flo 
5 1 52 52 
259 0 ?627 ?664 
0.040 1) .0 110 0.0 110 
104 IDS 107 
255 270 285 
O. 100 0 .100 0.1 1)0 
25 ?7 28 
n oo ~205 :'315 
O.10Q 0.11)0 0.101) 
210 220 231 
21 20 22? 5 ?335 
0.050 0.05 0 0 . 1)50 
10fi III 117 
13881 ))1277 '. 11684 
?O 38 2091 ?l114 
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Section VIII 
FACILITIES REQUIREMENTS 
The total projected attendance for the first 10 years of operation, 
from 1975 through 1984, has been developed in the preceding sections. 
The seasonal distribution of this attendance, and the daily peaking require-
ments, will indicate the specific facilities requirements, including ride 
capacity, food service facilities, and merchandise space requirements, 
as well as overall land requirements. 
The number of visitors projected at the park is based on the work-
ing assumption that the attraction will be designed with imagination and 
practicality, and operated with managerial skill by a staff that recognizes 
the necessity for showmanship. Given this combination of ingredients, 
the park should possess upon completion what is referred to in the enter-
tainment field as adequate "show" content and quality. 
Basically, "show" is a combination of intangible, yet identifiable, 
qualities among which are originality, inspiration, adventure, fascination, 
nostalgia, illusion, music, color, fanfare, cleanliness, and thrill. With 
imaginative design and good management, these qualities can be developed 
and combined to produce an effective attraction. Obviously, the corollary 
is also true--a park with stereotyped design and management lacking in 
imagination and showmanship will suffer by comparison. 
Because of weather conditions in the Toronto area, attendance 
projections for the park are based on an assumed operating season from 
May 1 to October IS, with weekend-only operations before June 1 and 
after September 15. This results in an operating season of approximately 
127 days, and is scheduled to capitalize upon tourist exposure and On the 
existing seasonality of recreational outings. As park demand increases 
in future years, it may be economically sound to expand the operating 
season. This decision, however, should be based on operating experience. 
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Consequently, for the purpose of projecting visitation patterns and their 
support, the above operating schedule is assUlned. 
The estiInated rrlOnthly and daily distribution of attendance In the 
opening year of 1975 is derived in Table 35. As shown, July and August 
are projected to be the peak months of ope ration with each month contri-
buting about 25 percent of the annual total attendance. It is anticipated 
that the weekend-weekday peaking ratio will be approximately 2.5:1; that 
is, the average weekend crowd will be 2.5 times the average weekday 
crowd. On this basis, the average weekend attendance during August is 
estimated at 16,800 persons. The recommended park capacity should be 
sufficient to accommodate attendees during these higher visitation days. 
Table 36 shows the projected arrival and departure patterns and 
in-grounds attendance at the park during average high attendance days in 
July and August. This projected pattern is based upon experience of 
other parks noted throughout this report that have similar operating 
schedules and hold their crowds in excess of six hours on the average. 
As is typical elsewhere, crowds are projected to build up quite rapidly 
during the first three hours of operation. Attendance is projected to peak 
mid-afternoon, with approximately 75 percent of the day's total crowd in 
the park at that time. Since the design-day peak in-grounds crowd pro-
vides a basis upon which the park's size is established for design purposes, 
the park should be designed to accommodate a crowd of 12,600 persons 
(75 percent of 16,800) during the initial year of operation. 
The projected hourly ride capacity on design-day for the first 10 
years of operation is derived in Table 37. All mechanical rides can be 
rated in terms of the maximum number of riders which they are able to 
accommodate in one hour of operation. The combined capacity of the 
various rides in a park makes it possible to define limits of accommodation 
in terms of physical plant. This concept can be applied to the previously 
determined total of 12,600 persons who it is estimated would visit the 
park at the peak hour of the design-day during the initial year of operation. 
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May 
June 
July 
Atlgust 
September 
Octobc r 
Total 
- - - - - - - - -
T anle 31) 
F.ST I M.-\TED M07'lTHLY AND DAILY DISTRIBUTION OF ATTENDANC E 
1975 
0El.'ratin~ Day::;.!! Monthly Attendance 
Weekend Weclc Total Visitors Pcr c (~ nt 
Days 31 D"ys DaYh (thousands) of T o t;:d 
9 9 I 15 100;'0 
8 ZZ 30 no 19 
9 ZZ 11 289 25 
8 23 31 289 25 
9 II 20 173 15 
6 6 69 6 
47 78 127 I, 15S IOOcrll 
- -
Avcra~c 
Weekday 
5,200 
6, SOD 
6,700 
5,200 
I! Bas ed on. ope ratin~ lS eal!l on from MolY 1 to Octobl~r 15. with wc ck~nri-only operation before June 1 and <.liter September IS. 
~/ Based on weekend-weekday pcakin,e T<tho of apprOXiTTl <..t ldy 2.5: 1 (o r average w~~ekcnd day at Z5 percent 01 wcclcly t.o toll 
and avcra~c weekday a.t 10 percent of weekly total. ) 
3 / Induding <lny midweek holiday!:>. 
Source: J:;~.o n om i~, s Rcs,'aTc:h :\l'i::;OCi<Ltt:~. 
- - - -
Daily Attendancei l 
Weekend 
12,800 
13,000 
16,200 
16,800 
13,000 
11,500 
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Table 36 
ESTIMATED ARRIVAL AND DEPARTURE PATTERNS 
AT THE PARK ON DESIGN-DAyII 
(Percentages) 
Arrivals DeEartt, res 
Tilne Period Hourly Cumulative Hourly Cumulative 
10 a. m. - 11 a. m. 170/0 170/0 
11 a. m. - 12 noon 24 41 
12 noon - 1 p. m. 21 62 10/0 10/0 
1 p. m. - 2 p. m. 13 75 2 3 
2 p. m. - 3 p. m. 9 84 6 9 
3 p. m. - 4 p. m. 6 90 9 18 
4 p. m. - 5 p. m. 3 93 15 33 
5 p. m. - 6 p. m. 3 96 10 43 
6 p.m. - 7 p.m. 2 98 10 53 
7 p.m. - 8 p.m. 1 99 5 58 
8 p. m. - 9 p.m. 100 59 
9 p. m. - 10 p. m. 100 24 83 
10 p. m. - 11 p. m. 100 10 93 
1 1 p. m. - 12 midnight 100 7 100 
II A typical July or August weekend day. 
Source: Economics Research Associates. 
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In-Grounds 
Crowds 
170/0 
41 
61 
72 
75 
72 
60 
53 
45 
41 
41 
17 
7 
- - - - - -
Projected Annual Attendance (thousands) 
Ave r.l.~e Peak Month Weekend Day at 
Approximately 1. 45 Percent of 
Annual Attendance 
Peak In-Grounds Crowd at 75 Percent 
of Dcsign- Day 
Ratio of Ride Capacity to Peak In-Grounds 
Attendance 
Hourly Ride Capacity 
Source! E conomics Research A~::Iociatcs. 
- - - - - - -
Table 37 
PROJECTED HOURLY RIDE CA PACITY ON DESIGN - DAY 
1975-19M4 
~ 1976 1977 1978 1979 
---
1980 
- -
~ 
1. 156 I. 341 1,458 I, 58 I I, 713 1. 848 1. 988 
10, 800 19.5 00 21,200 23,000 24, 900 26.900 28.900 
12,600 14.600 15.900 17,300 18,700 20.200 21,700 
1.7 1.6 1.5 1.5 1.5 1.5 1. 5 
21.400 23.400 23,900 26.000 28.000 30. 300 32.600 
- - - -
1982 1983 1984 
---
2,038 2,091 2.144 
29,600 30,400 31.200 
22.200 22.800 23,400 
1.5 1.5 1.5 
33.300 34.200 35. 100 
I 
I 
I 
I 
I 
I 
I 
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I 
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An eventual ride capacity of 1. 5 rides per hour per person at peak 
attendance is projected: however, an initial ride capacity of 1. 7 is 
recommended. As the park matures and attendance patterns are estab-
lished, a ridership of 1. 5 rides per hour implies that rides will occupy 
approximately 30 to 40 minutes of each hour, including time spent waiting 
in line. Some of the remaining time will be spent purchasing souve nirs 
and eating, but surroundings and exhibits of a nonride nature must also be 
provided, including free entertainment . However, in the initial year of 
operation, entertainment, food, and merchandise facilities may not b e 
c ompletely developed, necessitating a greater emphasis on rides. Hence, 
the recommended ratio of 1.7 in the initial year of ope ration, decreasing 
to 1. 6 in the second year of operation, and to the 1. 5 figure in the third and 
subsequent years of operation . 
Based upon the projected annual attendance developed previously, 
and the peak in-grounds crowd derived in Table 37, the indicated hourly 
ride capacity is equal to 21,400 in the initial year of operation in 1975, 
gradually increasing to 35,100 by 1984. 
The derivation of projected food service requirements is s e t forth in 
Table 38. As noted, initial demand is indicated for 500 restaurant seats 
and 8 6 0 fast- food seats, incre asing by 1984 to a total of 945 restaurant 
seats and 1,590 fast- food seats. The projected m e rchandise sales and 
supportable space for the first 10 years of operation are set forth in Table 
39. Based upon sales per square foot of approximately $100, the initial 
supportable square feet of sales space is equal to 11,560 square feet, 
increasing to 26,800 square fe et by 1984. 
Project land requirements for the subject park ar e derived in 
Table 40. As mentioned previously, the design-day crowd is equal to the 
peak in-grounds crowd on an average weekend day during July or August . 
Based on 500 persons per acre, initial r e quirements of approximately 2 5 
acres for the theme park and 20 acres for parking are indicated, or a total 
of 45 acres. Room for e xpansion should be provided so that a 1984 total of 
approximately 85 acres for the theme park and parking is available. 
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PHOJECTEU 1-.! E RCH :\ ND]S£ S.-\LES AND Sl; PPORTAil LE SPACE 
1975 - 19tH 
~ ~ 1977 1978 ~ 1980 
- -
~ 
P rojcctcrl Mcc c hanri isc Salc~ 'thouganc1~t! 1 $1. 156 $ 1. 36 I' $1,516 $1.692 51,88 5 $2, DH8 $2, 306 
Sales per Square Foot 5100 $100 5100 $100 $100 $100 $100 
Suppo rtab le Sqllarc Feet of S:t.lc5 Space 
kurnu l ati v c) 1 I. 560 13.670 15. 160 16.920 18,8 50 20. 8~0 23.060 
- - - -
~ ~ 1984 
$2, 426 $2.551 $2. 680 
$100 $1 00 $100 
24. 2t1O 25.510 26.800 
- - - - - - - - - - - - - - -
Numbc. of Per s on .. :; 
Ocsign - D"y Attcnd.mcc 
Total De mand for Food F<tci l ities 
Durin~ 12 p. tnt to 3 p. m. 
Lun ch Period_ I 
Restaura.nt Demand at 
Approximately 15 Percent 
Fast Food Demand a t 
Approximately 85 Perc ent 
Number of Scats and Servin:,,: 
Window:; (cumulati ve) 
Re~taurant S~ats Z-, 
Fa!lt Food SCdt.l:I~J 
Fast Food Scrvin~ Windows":!' 
Ta.ble 38 
PROJECT E D FOOD SERVI CE REC) UIREMENTS 
1975- 1984 
191 5 !'it{, 1977 ~ ~ 
I(,. ft:)O 19.500 2 1.200 23.000 24,9 00 
12, 100 14, 100 15.300 16,600 17,900 
1.800 2, 100 2, 300 2,500 2.,700 
10,300 12.000 13,000 14, 100 15 . 200 
500 585 640 (,95 750 
860 I. 000 1.085 I. )7 5 I. 270 
17 20 22 24 26 
~ 
2&. 900 
19,400 
2,900 
16 .500 
805 
I. 375 
28 
1/ B a sed on approx imately 72 per c ent a t" d~slf!n-rtay crowd il'\ park during 12. p. m. to 3 p. m. lun c h period. 
21 Based on one l u.n pcr 50 minute!>. or 3.t. tu rns pel" 'eat pe r lunc h ~cr i od o f th ref! hou rs. 
1/ B.:.sed on o n(' tu rn per l~ minut<' 3 . or 12 turn s per scat pe r lunch period of three hou rs. 
4/ fiaser! on 200 'f,lt-rsons per hour per w;nciow, or one wi ndow pe r ~O fast food l:.Icat!), 
Source: E co nomics Hescarch A ssrh~ i :tt,,~s. 
~ 
28.900 
20,800 
3. 100 
17,700 
860 
1.475 
30 
- - - -
~ ~ ~ 
29,600 30.400 31,200 
21, 300 21,900 22,500 
1, 200 3,300 3,400 
18, 100 18 ,600 19 , 100 
890 9 15 945 
1.510 1,550 1.590 
30 31 JZ 
- - - - - - -
Attendance 
PC~lk In-Ground ::. C rowd 
Land Rcgui remcnt, (,tC rc!;') 
Th~~rne I i Park- ' 
Parkin~! 
T ot:..! A .... rc:-
- - - - -
197 5 
1 able 40 
PROJ E C TED LA:'{D REQUI REj\1ENTS 
197"i-19S4 
197(1 1977 1978 1979 
- -
19~0 
12, 600 1-1.600 15.900 17,300 I~, 700 20.200 
25 29 '2 35 37 40 
20 23 25 27 30 32 
·15 52 57 62 ( -. .. 72 
1/ 13t!s.ed on 5DO pc r 8(HUI pcr ac re. 11 Ba sed on BO pf> r c ent of at,Icndan(.;(' arnvin r: by car ,tt .'·L U !-lcr ~Oll :; l)(:r ca r and lZ; car:; per acre , 
Source: Economi~: s RCf.ie.'lr c h As~oci at(>s. 
- - - - -
1981 1?R2 
--ill.L 1934 
---
21. 700 22, ZOO 22,800 23.400 
4J 44 46 47 
3'> J6 37 38 
78 SO 83 85 
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Section IX 
FINANCIAL ANALYSIS 
In previous sections of the report, the overall attendance potential 
has been derived, and the required facilities to handle the design-day 
crowd have been delineated. In this section, the financial implications 
of the revenue gene rated by the total attendance, the estimated ope rating 
expenses, and the required investment levels are set forth, and a year-
by-year pro forma cash flow is developed for the first 10 years of opera-
tion. In order to ascertain the discounted cas:l flow rate of return, a 
hypothetical sale at the end of Year 10 is assumed, although in actual 
practice the park would probably continue to operate under the initial 
ownership and management. 
Frio r to projecting revenue potential at the subject park, the 
experience at other major theme parks has been revi<ewed. As shown in 
Table 41, total per capit'3. expenditures of approximately $7.72 represent 
a composite average of the experience of the various Six Flags parks and 
other major theme parks in the United States. This total includes approxi-
mately $5.20 for admissions and rides, $1. 33 for food and beverages, $0.)1 
for merchandise, and $0.28 for rentals and miscellaneous. 
Specific gate charges at the Six Flags theme parks in 1972 are 
shown in Table 42. In the early 1960s, Six Flags over Texas pioneered 
the one-price full-privilege admission policy which, in essence. permits 
visitors to ride what they wish as many times as they like. With the 
exception of a few attractions such as shooting galleries and certain other 
games in which consumables are involved, the only requirements for 
additional expenditures are food and merchandise. B?sed on Six Flags' 
success with this policy, most attractions around the country have 
adopted this approach, with very satisfying results. From the standpoint 
of the visitor, the one-price admission policy eliminates the need to 
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Table 41 
AVERAGE PER CAPITA REVE NU ES 
AT MAJOR THEME PARKS 
Adlni ss ions and R ide s 
Food and Beverages 
Merchandise 
Rentals and Miscellaneous 
Total 
Source : Econornl cs Research Associates. 
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Per Capi ta Revenues 
$5. 20 
1. 33 
. 9 1 
.28 
$7.72 
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Table 42 
ADMISSION PRICES AT 
SI X FLAGS THEME PARKS 
1972 
Adults 
Six Flags Over Texas $5.75 
Six Flags Over Georgia 5 .7 5 
Six Flags Over Mid-America 6.50 
Source: Economics Research Associates. 
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4.75 
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constantly expend additional cash with each successive attraction (a 
characteristic of carnivals or circuses) as well as the nuisance of 
carrying a script- book of admission tickets (such as at the Disney parks). 
From the standpoint of efficient park operations, the one-price full-
privilege admission policy eliminates the need for a substantial number of 
ope rating pe rsonnel othe rwise required to sell individual ride tici<ets 
in the park and to collect tickets at attractions. Because of these advan-
tages, it is recommended that the subject property adopt the one-price 
full- privilege admission policy. 
As discussed previously, the projected support for the park justilies 
the development of an attraction with a scope and variety of content along 
the lines of the Six Flags projects. By offering this amount of entertainment 
value, ERA concludes that during the first year of operation, an equitable 
admission charge would be $5.50 for adults (defined as persons over 16 
years of age) and $4.50 for children (ages 5 through 16). In the fourth 
year of operation, gate charges could be increased to $6 for adults and $5 
for children, with a further increase in the seventh year of operation to 
$6.50 for adults and $5.50 for children. These increases can be made 
without adversely affecting attendance. This assertion is based upon the 
aggregate experience of the major parks throughout the United States 
which have successfully increased admission prices to a comparable degre e 
without apparent significant market resistance. Further, as attendance 
grows, the scope of the park must also grow, signifying that the enter-
tainment offering will expand accordingly as the gate pri c e rises. lv)ore-
over, considering the economic characteristics of the park's available 
market, it is reasonable to assume that the recommended admission pric e 
will not be a deterrent to most visitors. 
Anal ysis of the attendance mix at major recreation attractions 
suggests that the subject park can expect approximately two adults to every 
child admitted. On this basis, the initial weighted per capita admission 
charge amounts to $5.17. However, like all competitive and v igorously 
promoted theme parks, it is anticipated that the subject park will offer group 
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discounts as part of its promotion program. To account for this in estimiLt-
ing average admission expenditures, the assumption has been made that 
approximately 20 percent of all tickets sold will be discounted by 20 per-
c ent. On this basis, initial per capita admission revenues will equal 
$4 . 96 in 1975, increasing to $5.44 in 1978 and to $6. 17 in 1981 a nd 
thereafter. 
Corresponding estimates of per capita expenditures for food, 
m erchandise, rentals and miscellaneous, and parking a re s e t forth in 
Table 43, one of the tables of the computerized financial analysis. 
Food and beverage expenditures are projected initially at S1. 25 
per capita, increasing to $1. 75 by 1984. For most visitors, eating is an 
integral part of the overall entertainment package typically experienced 
at theme parks. Furthermore, from a practic al point of view, the six 
hours or so spent at an attraction dictate that most visitors must eat at the 
park if they are going to avoid missing either lunc h or dinner. Over and 
above these considerations, however, is the fact that most persons visit 
theme parks rather infrequently, and therefore, have a basic desire to 
participate in all of the things the park happens to offer. Obviously, part 
of the theme park's offering is eating in some unusual and enjoyable 
environment. To the degree that the various food service facilities 
actually provide the visitor with an enjoyable experience, expenditures for 
food and drink should increase accordingly. 
Souvenirs and specialty merchandise sales are projected initially 
at $1. 00 per capita, increasing to $1. 25 per capita by 1984 . ror the most 
p a rt, interest in n1erchandise will be oriented toward souvenirs and su c:h 
immediately usable items as hats and camper supplies. However, if a 
specialty merchandise sales program is developed, merchandise expendi-
ture per capita can be expected to gradually increase. 
Expenditures for rentals and miscellaneous are projected at $0.25 
per capita . This can include rental of photographic equipment fo 1' ITI "ny 
persons who wish to photograph their family's outing but do not want the 
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DESCRIPTION 
MARKE T CAP TURE 
OPERA TINr. RE vEt.u( 
~DM I SSJONS RIDES (I) <0 > 
FOOD cn <0 > 
MERCtlANDI S E (J) <0' 
RENTALS , MI S C (0) <0 > 
PARKING (5) <0, 
TOTAL REVEN Uf. 
OPERATING EX?EtI SF. S 
OPERATING EXPENSES /0 / 
TOTAL EXPEN SES 
OPERATING PR OfIT 
NET INC OMf. 
E XP / R.Ev R.ATIO 
TOTAL Rf.V/UN IT 
OPER PROfiT / UNIT 
NET INC / CUM INV 
- - - - - -
PHOJECTED PER C APITA REVENuES AND EXPENSES 
/\T PROPOSED THEME PARK 
I'H5 - 198 4 
RF VF.tlIlE ANn F.XPE NS E PER UtlJ T 
-- ------------- -- -------------
1975 l ry7~ 1977 I ?1S In? 1980 1981 
1156 13'1 "5A 1581 17lJ 16'8 1?8A 
'. 960 ·. 9M ' . 960 5 . 1111 0 5.""0 5 .11110 h.170 1. 250 I. JOO I. 350 1.I<on 1. ~SO 1. 000 1. 020 1.0 liD 1. sao 1.550 1. 070 1. 100 1.1 JO 1.16~ 0 .~50 0 . 250 n. 250 n . ?50 n . 250 1) . 250 n . 250 O. Ion n.l00 0 . 100 n . 1OO n. IOO 0.100 7. 5E o 7.'30 O,l on 7.700 R. 260 R. 3·0 R.lI ?O 9 . 2)0 
'. 15R 3.0(,8 J . 9>7 1.1.1 )0 /1.17 0 ". ? 10 II, (j 15 
".15 R J.96P, 3 . ~n /,j.l )n '.17 0 II. ?10 IIJ15 
J . oo? J.6 ' 2 J .77J '.1 JO I, .17 0 ". 210 :1. fi 15 
3 . !l O:? J . 6 ~< J . 17J o.lJ n 11 . 17 0 !I. 2 10 Ij . (, 15 
0 . 55 0 1) . 5;:>1) 1) . 5 11") n . 500 7.51\0 7 . h30 "' . 70 1) ~ . ~60 0 . 50 0 0 . 500 0 . 5-01) 
3 . 110 ? J.'.' J . 17J 
R.J'O R. !I?O 9 . 230 
' .I JO " . 17 0 11 . 210 I.J15 n.179 O. ?I? o. nl.: n . 2!1~ t'} . ;:> !l7 0 . 2 /19 O. <BR 
Sollrc e : r.conOnll l.:M RC&t·d r .... h ":.", OCi atc6 . 
- - - - - -
198? 1983 198 ' 
~ o Jp. ~091 ,. 1l111 
fi .1 70 h.170 h.170 
1. 600 1. 650 I. 750 
1.190 1.2'0 I. 250 
0.250 0 . 250 0 . 250 
0.100 0 . 100 n.IOO 
9. J 10 9 . J90 9 . 520 
'. 655 11. 695 /1.760 
'.655 /1 .695 '.760 
11 . 655 '. 695 11.76 0 
' . 655 Ii . 69 5 11.760 
1) . 50 0 n. 500 0 . 500 
9. J I 0 9. J90 9. 520 
' . 655 '. 69 5 '.760 
1) .2 R9 0. 291 o . JOJ 
I 
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I 
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bother of c arrying their own equipment. Others neglect to take strollers 
along for small children who tire easily at such attr a ctions. Still other 
v isitors need lockers for their personal belongings. Thus, cameras, 
strollers, and loc kers typically are offered for rental within parks. In 
the aggregate, it is estimated th a t pe r c apita expe nditures for these types 
of items will amount to about $ 0.25. 
The parking cha rge estimate of $ 0. 10 per capita is based upon the 
assumption of $0. 50 per car, with 80 percent of the visitors arriving by 
c ar at an aver a ge of four perso,ns pe r c ar. 
Operating expenses vary widely among commercial recr e ational 
attractions, depending upon their entertainment offering, operating period, 
and level of attendance . However, for planning purposes, an operating 
expense ratio of 55 percent in the initial operation has b e en assumed, 
decreasing gradually to 52 percent in the second ye ar of operation (as 
operating efficiencies a re developed), 51 percent in the third year of 
operation, and 50 pe rcent for th e fourth year of operation and thereafter. 
On this basis, operating profit per capita increases g radually from 
$3.402 in 1975 to $4.760 by 1984. 
A generalized distribution of operating e xpenses at the park is set 
forth in Table 44. As more spec ific design and operating studies are 
undertaken, this table can be refined. However, the generalized distri-
bution presented in Table 44 is valid for planning purposes. 
Applying the per capita operating revenues and e xpenses to the 
total projected atte ndance r e sults in total operating revenues and expenses 
at the proposed theme park during 1975-1984, as detailed in the computer-
ized financial analysis of Table 45. Initi a l revenues of $8,736, 000 are 
projected to incre ase to $20,409, 000 by 1984. Corresponding operating 
profit is equal to $3,931, 000 in 1975 , increasing to $10 , 205,000 by 1984. 
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Table 44 
GENERALIZED DISTRIBUTION OF 
OPERATING EXPENSES AT THE PARK 
Wages and Salaries and Payroll Taxes 
and Benefits 
Adverti sing, T ravel, and Promotion 
Contract Maintenance and Repai r 
Operating Supplies 
Utilities 
Professional Fees, Commissions,and Rent 
Ad Valorem Taxes 
Insurance 
Contract Entertainment 
Other Expenses 
Total 
Source: Economics Research Associates. 
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Percentage 
of Total 
58% 
9 
5 
7 
4 
3 
4 
4 
4 
3 
100% 
-------------------
DESCRIPTION 
MARKET CAPTUU 
OPERATING REVENUE 
ADMISSIONS RIDES (1) <0> 
FOOD (2) <0> 
MERCHANDISE (3) <0> 
RENTALS & MISC (4) <0> 
PARKINr. (5) <0> 
TOTAL REVENUE 
OPERATING EXPENSES 
OPERATING EXPENSES /0/ 
TOTAL EXPENSES 
OPERATING PROFIT 
NET INCOME 
EXP/REV RATIO 
TOTAL REV/UNIT 
OPER PROFIT/UNIT 
NET INC/CUM I'IV 
Table 45 
TOTAL OPERATING REVENUES AND EXPENSES 
AT PROPOSED THEME PARK 
1975·1984 
(Thousands) 
SLMMflRY OF REVENUE AND EXPENSES 
-------------------------------
1975 197 Ii 1977 1978 1979 19Ao 2981 
1151i 13~1 1~58 1581 1713 18~ 8 1988 
5732 1i650 7231 A602 9320 10051 1?26~ 
1~~/1 17~3 1968 ??1~ 2~8~ n72 3081 
1156 131i 7 1516 1692 1885 ;>0 A8 2306 
289 335 36~ 395 ~28 ~ 62 ~97 
11 Ii 13~ 1~6 158 171 185 199 
8736 10229 11226 13061 111;>89 15557 183~7 
~805 5319 5725 1i530 7l~~ 7779 9173 
4805 5319 5725 6530 7l~~ 7779 9173 
3931 11910 5501 1i530 71/14 7779 9173 
3931 4910 5501 1i530 7144 7779 9173 
0.550 0 . 520 0.510 0 .50 0 0.500 0.500 0 .500 
7.560 7.630 7.700 A.260 A. 3 40 A. ~70 9 .230 
3. 402 3.662 3.773 ~.130 ~.170 11.210 11.615 
0.17 9 0.218 o. ?2~ 0.2~6 0.7~7 O. 2~9 0.288 
Source: E c onomics Resear ch Associates. 
1982 1983 19 8~ 
7038 7091 ?l~4 
17577 17899 13227 
3262 3~~9 3752 
2~26 7551 7680 
510 523 536 
20~ 209 21~ 
lA978 1963 1 70409 
9~89 9815 10205 
9~89 9815 10205 
9489 9815 10205 
9 /189 9815 10205 
0.500 0 .500 0.500 
9.310 9.390 9 .520 
11.655 ~. 695 ~. 760 
0.289 0.291 0.303 
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The estimated total construction costs for the subject 
in Table 46, while Tables 47 and 48 detail major cost items. 
park are shown 
They are 
based upon the facility sizing guideline presented previously and represent 
budgetary allocations for developing the various elements of the project. 
Actual construction experience at existing parks as well as bids for the 
construction of proposed parks have been utilized in preparing the develop-
ment cost budget. Construction and development costs for rides and other 
attraction facilities have been predicated on a $300 cost per unit of hourly 
ride capacity, with an additional amount equivalent to $200 per unit of 
hourly ride capacity allocated to defray installation costs and to cover costs 
of various facilities and improvements related to the individual attraction. 
A total facilities investment of $20 million is indicated, plus 
additional preopening expenses of $1, 400,000, resulting in a total develop-
ment cost budget of approximatel y $21,400,000. On the basis of the cost 
of the total project, the pro rated cost per unit of hourly ride capacity is 
equal to $1,000. This compares with an initial construction cost of 
$400 at Six Flags Over Texas, $600 at Six Flags Over Georgia, $650 at 
Astroworld, and about $800 at parks currently under construction. Taking 
rising costs into consideration, it can be seen that the $1,000 figure is 
probably quite comparable to the initial cost per unit of hourly ride capacity 
at the proposed park. This $1,000 figure per unit of hourly ride capacity 
has al so been utilized to provide the needed expansion of ride capacity as 
attendance levels increase. On this basis, total cumulative facilities 
investment in the park is estimated to equal $33,700,000 by 1984. 
The projected annual and cumulative cash flow at the proposed 
theme park is set forth in detail in Table 49 on an annual basis for the 
development period through 1984. It has been assumed in this analysis 
that 50 percent of the first year's investment will be financed through 
conventional mortgage lending institutions. Considering the current 
money market, terms assumed are 8.50 percent interest for a IS-year 
period. 
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Table 46 
PRELIMINARY DEVELOPMENT COST BUDGET 
FOR THE PARK 
Site Preparationl / 
Nonattraction Structures~/ 
Rides and Other Attraction Facilities 
(21, 400-unit hourly ride capacity 
at $300 per unit capacity) 
Installation at $200 per Unit Capacity 
Des ign, Enginee ring, and Contingency 
Subtotal 
Preopening Expenses 
Total 
1/ Per Table 47. !:./ Per Table 48. 
Source: Economics Research Associates. 
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Amount 
$ 4,240,000 
2,300,000 
6,420,000 
4,280,000 
2,760,000 
$20,000,000 
1,400,000 
$21,400,000 
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Table 47 
PRELIMINARY SITE PREPARATION BUDGET 
FOR THE PARK 
Item 
Rough Grading, Excavation, and Fill 
Utilities and Park Lighting 
Landscaping and Waterways 
Parking Lots 
Peripheral Roads 
Walkways and Public Areas 
Fencing 
Maintenance Equipment 
Shade Areas 
Props and Dressings, Wardrobe , Turnstiles, 
Counters, Signs, Benches, and Drinking 
Fountains 
Parking Lot Trams 
Total 
Source: Economics Research Associates. 
85 
Cost 
$ 300, 000 
1,500,000 
600,000 
680 , 000 
70,000 
180,000 
60,000 
250,000 
100,000 
400,000 
100, 000 
$ 4,240,000 
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Table 48 
PRELIMINARY STRUCTURES COST BUDGET 
FOR THE PARK 
Item 
Main Entrance, Ticket Booth, Security, First 
Aid, Information, Public Relations, and Lost 
and Found 
Parking Lot Pay Stations (4) 
Warehouse and Maintenance Shops 
Nursery 
Administration Building 
Rest Rooms (6) 
Food and Merchandise Sales 
Total 
Source: Economics Research Associates. 
86 
Cost 
$ 270, 000 
20,000 
300,000 
100 , 000 
200,000 
210,000 
1,200,000 
$2,300,000 
- - - - - - -- - - -
- - - - - - - -
Table 49 
PROJECTED ANN UAL AND CU}.IULATIVE CASH FLOW 
,\T PROPOSED THEME PARK 
197 3- 198 4 
tThou si:l11 ds) 
DISCOUNTED RATE OF RETURN (ltJTf.RNAL RATF.) AfF OR F. TAX 3" .30 0, AFTER TAX ? 3.19~. 
CA~H FLOYI ANALYSI5 
------------------
197 3 197~ 1975 1976 1977 1978 1979 1980 1981 19 8? 1983 19 8" 
~jET INCOKE 0 0 393 1 ~ Q 10 550 1 0530 n~~ 777 9 9173 9
'
189 9R15 10;>05 
DEPRECIATION 0 0 1333 1" " 7 1500 1 0~0 1773 192 7 ?O 80 ?1?7 ?187 n~7 
INTEREST - LOAN 1 0 0 837 R0 6 773 737 098 055 ti 0 8 5 58 502 1111 2 
PRE-OPENING EXPE NSE 700 700 0 0 0 0 0 0 0 0 0 0 
NET PRE-TI\X HlCOHE -700 - 700 1761 ?" 37 3?28 4153 4673 5197 ti "85 6R05 7126 7515 
INCOME TAXE S 0 0 188 1371 l ti78 ?l60 ?430 ? 70 3 3372 3538 3706 3908 
INC OKE AFTER TAXES 
-7 00 - 700 15 73 1;> 66 15 ~9 199 4 ? ?~3 ?" 9 5 3113 3266 311?1 3tiO 7 
ADD: DEPRECIATION 0 0 1333 1""? 1500 lti 40 17 73 1921 ?080 ;>121 ;>187 n 4 7 
GROSS CASH FLO'>! 
- 700 -700 29 O~, ? 732 3049 3ti 311 '1017 41121 5193 5393 5(07 585 4 
LESS; P RINC. PHTS LNI 0 -10000 345 375 110 9 1145 11 8~ 527 573 62 4 "?9 739 
PRE-INVESTMT CASH FLOW 
- 700 9300 ?~E? 2357 2"4 1 3J.89 3533 3895 'I" 19 4769 4928 5 115 LE SS : FACILITY INV5 TMT 0 ? OOOO 20 00 500 ?l00 ?O OO 230 0 2300 700 900 900 - ~;>006 !l 
NET CASH FLOH 
-70 0 -1070 0 56? lR57 5'1] 1189 1?33 159 5 3919 3869 40 28 477?1 
CUHUL NF. T CASH FLOI,o.' -700 -11 400 -108 38 -8 98 1 - 84 III -7? 52 - tiO 19 _J1/12 5 -505 3364 7392 55113 
RETUR N or~ EQUI TV !N V 
OPERATING PROF IT 0 . 31R 0.371 0 . 350 O .35 ~ 0.3'11 0 .321 0.366 0 . 357 0. 349 -O.7!l5 
INCOMF. AFTER TAXES 0 .127 0. 096 0.0 99 0.110 0 .c 07 0.l e 5 0 .1 2~ (). 123 0 .121 -0. 263 
PRE-INVES TMENT CASH o. ?08 0 .178 0.16 8 0 .175 0. 169 0 .164 0.184 0 .179 0.175 - 0.373 
NE T CASH FLOH 0 .0 116 0.140 0 .0 34 0 . 0"5 n .0 59 0. 06 7 0 . 156 0. 146 o . 1"3 -3. 482 
-HE"" O -
TOTAL INVESTMENT 0 20000 nooo 22500 2~M O 2( ti oo 28900 31?00 31900 3?Boo 33700 -8906 
EQUITY INVF.5 THE~H 0 100 00 121"5 13220 15729 l R174 20 95R ?178 4 25058 26582 2B161 -1 370 6 
PRINCIPAL BALANCE LN I 0 10000 9"55 9?RO R871 811 20 79 42 7)11 6 6R42 0218 5539 4800 
DEPRECIATION BALANCE 0 200 0 0 18ti67 19 ;>00 18 200 l R,,60 1RR87 10;>60 10 1,80 18053 Hi76 7 15 '120 
TAX L OSS CARRY f'..1f) - 700 -1'100 0 0 0 0 0 0 0 0 0 0 
Ii From Table SO . 
Source : Economi c.'> Research Associa t e::! . 
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Depreciation is computed on a composite IS-year life for all 
depreciable facilities. The depreciation schedule presented in the cash 
flow analysis is based on the straight-line method (which has the effect of 
suppressing cash flow somewhat during the early life of the project) . 
At the end of the first 10 years of operation in 1984, a hypothetical 
sale has been assumed (as detailed in Table 50) in order to derive a 
discounted cash flow rate of return . The sale assumes that the park will 
be sold at a capitalized rate of 15 percent of operating income in 1984, and 
also assumes that all existing loans will be paid off at the time of the sale. 
On this basis, the discounted rate of return on a cash flow basis is equal 
to 34.30 percent before tax and 23. 19 percent after tax. Cumulative cash 
flow turns positive in 1982, the eighth year of operation. Realistically, 
however, if the park succeeds in building attendance, much of the newer 
investment could probably also be secured through additional debt financing. 
(No debt financing has been assumed beyond the initial 50 percent debt 
financing for $10 million.) The effect of so doing would be to substantially 
reduce the payback period necessary to realize a positive cumulative net 
cash flow. 
The pro forma computerized financial analysis presented here in 
indicate s that the park can be successfully and profitably developed. It 
should be emphasized that the financial analysis at this point is very 
preliminary, and subject to modification as initial planning is refined and 
as operating experience at the specific park is gained. The flexibility of 
the ERA computer model can incorporate such financial modifications as 
they occur. 
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Table 50 
ANALYSIS OF POTENTIAL CASH FLOW GENERATED 
BY HYPOTHETICAL SALE IN 1984 
(Thousand s) 
SALE IN LAST YEAR OPTION 
------------------------
SELLING PRICE CALCULATION - BUILDING RESIDUAL METHOD 
----------------------------------------------------
NET INCOME IN YEAR OF SALE 
- INTEREST ON LAND AT 15.00% 
= IMPUTED NET INCOME TO IMPROVEMENTS 
CAPITALIZED NET INCOME FROM IMPROVEMENTS 
+ TOTAL LAND COSTS 
= SELLING PRICE 
CALCULATION OF CASH OUT FROM SALE OF PROJECT 
SELLING PRICE 
- SELLING COSTS 
- DEPRECIATION BALANCE 
- LAND COS TS 
= GAIN FROM SALE 
DEPRECIATION RECAPTURE 
- ORDINARY INCOME TAX 
CAPITAL GAIN 
- CAPITAL GAIN TAX AT 35% 
= PROFIT AFTER TAXES 
+ DEPRECIATION 
+ LAND COS TS 
- PRINCIPAL BALANCE 
= CASH FROM SALE 
Source: Economics Research Associates. 
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